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EDITORIAL 


What is progress? 


O ver the last few weeks I’ve 
been following the changes 
Apple is delivering with the new 
Music app and Apple Music service, beta 
versions of El Capitan and iOS 9, and the 
new MacBook. At the same time, Microsoft 
has released the latest version of its Office 
suite for the Mac - a marked improvement 
on the previous version in my view. 

That’s a lot of change in a very 
short time. 

I wrote about some of this at 
macworld.com.au and received many 
comments - some of which we have 
shared in this month’s mail section 
starting on page 8. But the letter that 
really caught my eye came from Robert 
George and it’s had me thinking. 

How long should companies maintain 
reliable software? Is making useful and 
fun applications obsolete a reasonable 
price to pay for ‘progress’? 

When I talk to computer users, there’s 
one thing that seems constant - the things 
we do on our computers in 2015 aren’t all 
that different to what we did in 2010. We 
browse the web, send and receive email, 
create documents and spreadsheets - 
there are very few tasks that are new. 

That’s not to say the improvements 
are all bad - the Retina display is a great 
thing and no one ever complained about 


faster processors, and cheaper memory 
and storage. But Apple’s seemingly 
relentless charge towards simplification 
and minimalism is impacting us. 

I’d like to see a commitment from Apple 
(and other companies as well) to ensure all 
software is maintained and kept secure and 
operational for a reasonable period of time. 

If Microsoft could support Windows XP 
for well over a decade, I don’t see why 
Apple can’t support developers similarly. It 
wouldn’t be impossible for Apple to create 
a virtualised compatibility mode, so older 
apps, designed for Lion or Snow Leopard, 
could run on Yosemite or El Capitan. 

Not everyone wants to or can upgrade 
their operating system and hardware 
every year. At some point, this pace needs 
to slow down. 

This month, we take a look at two 
topics that heavily impact our computing 
experience: backups and battery life. 

Adam Turner and Roman Loyola use 
their experience to explore these issues. 
And, as usual, there are lots of reviews, 
tips and tricks to keep you entertained and 
interested through the cold, winter months. 

Have a great month! 



ANTHONY 

CARUANA 


I love art galleries 
but one thing that 
kills the experience is people 
holding up iPads to take photos, 
obscuring the view for everyone 
else. So - no iPad photography 
in museums. 


MADELEINE 
SWAIN 


Outright banning 

anything seems 

a little harsh, but Google 
Glass’ failure to achieve world 
domination certainly didn’t see 
me shed any tears. 


JAMUNA 


I d like mobile 
phones banned at 
the dining table. 


MONIQUE 


I would like to 
ban those power 
adapters that take 
up the space of two power point 
sockets, although only require one. 


STAFF PICKS 


Not all technology is helpful. With 
Disney banning selfie sticks in 
its parks, citing safety concerns, 
what technology do you want to 
see banned? 
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HAVE YOUR SAY 


LETTER OF THE MONTH 


TOO MUCH ‘PROGRESS’ 

I was wondering if you could suggest what we may 
need to solve some current problems we are having 
with some websites and a situation whereby we are 
being informed that our OS X 10.6.8 is no longer 
supported. 

I am 78 and my partner is 85 years old and we 
both, like many in our generation, have limited 
knowledge with today’s high tech gizmos. However, 
in May 201 1 we purchased a new 15in MacBook 
Pro and 21 .5in iMac desktop. Our new computers 
were set up with OS Snow Leopard 10.6 and we 
have been very happy with this OS. At that time, 
we also purchased a game called Burning Monkey 
Solitaire 4. 

A few months later, Apple released the Lion OS, 
but we were advised that if we upgraded to Lion, 
the game (which we love) Burning Monkey Solitaire 

4 would no long work. We decided that we really 
had no reason to upgrade and and Snow Leopard 

05 has worked well for us. 

However, we are having unexpected problems, 
which have us puzzled. Some websites keep 
telling me that my web browser (Safari 5.1 .10) is 
out of date, which can be a security risk. I receive 
software update notices from Apple automatically 
and Apple informs me that my current Safari 
5.1 .10 is fine. Another problem is that when I was 
notified by Norton that my subscription was due for 
renewal, they then informed me that they no longer 
supported OS 10.6.8. Actually, I didn’t mind saying 
goodbye to Norton; in the past I have had loads of 
problems when downloading their software. I have 
looked for other antivirus software and seem to 
find the same situation; i.e. they no longer support 
OS 10.6.8. 

As mentioned, we are very happy with Apple’s 
OS 10.6.8 Snow Leopard. It’s only a little over four 
years since this OS was purchased; surely it’s not 
being put on the scrapheap now? Any suggestions 
and/or advice would be welcomed. 

Robert George 


It’s one of the prices of Apple’s relentless 
‘progress’. Each year it updates to a new version 
of OS X and we hear from readers that some 
application or function they rely on is no longer 
supported. 

The good news is the hardware you’re running 
is still pretty good and can handle more recent 
versions of Apple’s software. And with that comes 
some change, but since 201 1 Apple has improved 
security across all its applications and other 
developers are more likely to support more recent 
versions of OS X. 

The bad news - the company that made Burning 
Monkey Solitaire has been bought by another 
company and it looks like they’ve stopped making 
new versions of your favourite game. By the way. 
Burning Monkey Solitaire was already four years old 
when you got it! 

However, a quick look at the App Store for the 
Mac reveals over 350 different Solitaire games, 
many of them free, so perhaps there’s another 
game that will suit. 
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I recently wrote an article on 
the Macworld Australia website, 
discussing Apple’s seeming 
obsession with thinness and the 
design decisions it is making. It 
seems I struck a chord with many 
readers, judging by the emails I 
received. Here are a few of the 
comments you sent in. 

I have been an Apple user since 
the 512. 

I cannot help but agree with 
your comments on Apple products’ 
‘development’. While I can also not 
help but agree that the drive for 
thinness has lost design features, 
it’s the changes to its programs that 
staggers me. 

I am aware that Apple is trying to 
make the programs cross-platform, but 
frankly the new versions of Pages, and 
the other iWork programs, and Photos 
are appalling. 

I have used Pages since it came in. 

I know it intimately and it works well for 
me. The new version is so much slower, 
it is very frustrating - to the point I have 
gone back to the older version with the 
‘inspector’, but live in dread of upgrading 
and the risk of losing it and having to go 
to Word... Perish the thought. 

Similarly, having used Photos on a 
friend’s machine, I know that I will never 
use it and will have to move to another 
program, such as Lightbox. It may work 
on an iPad, but it sucks on an Air. 

While I have an iPad, I work almost 
exclusively on a Mac Air laptop and do 
not want my programs compromised 
by Apple’s convenience of ‘cross 


platform’ performance. There would 
be nothing wrong in maintaining 
separate, but transportable programs 
for each device. 

John Goddard 

The problem isn’t only with hardware. 
Since the release of OS X, Apple’s 
software development has been 
focusing on cosmetics at the expense 
of functionality. I’m still using my 
computer for the things I did in the 
1980s and 90s. I’m not into lifestyle 
apps and social media and, although 
the Dock now does a better job than 
the Apple Menu did in the Classic 
OS, other functionality has been lost, 
like record and play macros and 
stationery that actually works for me. 
And stupidities have been added, like 
buttons that aren’t visible until you click 
on the correct region to reveal them. A 
computer is first and foremost a tool, 
not a painting on a wall, and recent 
generations of Apple programmers 
seem to have lost sight of that. 

Peter Schaper 

My new MacBook Pro is following 
this path. 

No Ethernet, FireWire long gone, 
no easy path to the data connections 
for projectors. The H DM I to data 
connector is fiercely expensive and 
only the really knowledgeable stores 
know it exists - not Apple Stores! 

I don’t even know yet if Thunderbolt 
to data is available, but then the 
MacBook shows that even Thunderbolt 
is being killed off. 

Brad Chapman 


■ Letters should be emailed to editor@macworld.com.au 
with a subject header of ‘Letter to the Editor’ or 

by post to: Macworld Australia Mailbox, 142 Dorcas Street, 
South Melbourne, Victoria, 3205. Please include your 
full name and address, including state or territory. 

■ Comments on stories or Forum posts on 
www.macworld.com.au are also eligible for the prize. 

■ We reserve the right to edit letters and probably will. 

■ Letters of fewer than 200 words are given preference. 



This month’s prize to the Macworld Australia 
reader who has submitted what we think is 
the most interesting letter is a Gorilla Power 
10-port 60W USB Charging Hub worth $69.95 
from mbeat. 

The Hub can charge up to five iPads (or 
other tablets) quickly and simultaneously. 

Or it can charge up to 10 iPhones (or other 
smartphones) digital services or gadgets. 

And it fits neatly into any desktop, classroom, 
conference room or home office environment. 
Includes charger, power cable and manual. 
www.mbeat.com.au 


TERMS AND CONDITIONS. Letter of the month 1 . Instructions on how to enter form part of 
these conditions of entry. 2. To enter send tips or queries to editor@macworld.com.au with a 
subject header of “Letter to the Editor". Entries will be judged by the editorial staff of Macworld 
Australia. The judges’ decision in relation to any aspect of the competition is final and binding 
on every person who enters. No correspondence will be entered into. Chance plays no part in 
determining the winner(s). Each entry will be individually judged based on its degree of interest. 
4. Employees, their immediate families and agencies associated with this competition are not 
permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 

6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is 
neither responsible nor liable for any change in the value of the prize occurring between the 
publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will 
not be exchanged for cash. 9. The winner(s) will be notified by email. 10. All entries become 
the property of the Promoter. 1 1 . The collection, use and disclosure of personal information 
provided in connection with this competition is governed by the Privacy Notice 
12. The Promoter is Niche Media Pty Ltd of 142 Dorcas Street, South Melbourne, Victoria 3205 
Ph 03 9948 4900, (ABN 13 064 613 529). 
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APPLE REVEALS 
OSX 10.11, EL 
CAPITAN, PROMISING 
BETTER SPEED AND 
OTHER UPGRADES 

From pinning web pages to showing 
multiple desktops, this OS X upgrade 
includes welcome improvements to Safari, 
Mail and more. 

Apple has brought Yosemite to the 
mountain: El Capitan, specifically, which is 
the name of OS X 10.11 as well as a peak 
in Yosemite National Park. Revealed at 
Apple’s Worldwide Developers Conference 
(WWDC) in San Francisco in June, El 
Capitan is intended to reach a higher point, 
but not dig new ground. 

Craig Federighi, Apple’s senior vice 
president of Software Engineering, 
emphasised the release is about 
an improvement in experience and 


performance. El Capitan’s announcement 
focused on small points of irritation and big 
bumps in efficiency. 

New options 

Safari adds pinning, letting users keep 
particular pages readily available. The sites 
will be regularly updated in the background 
to keep them up-to-date. In a feature that 
received plenty of applause among the 
WWDC audience. Safari will now make it 
easy to reveal which tab or tabs is playing 
sound, and let audio be muted with a 
single click in its tab. Safari can now push 
web video to Apple TV as an isolated 
stream, showing just that content and not 
the entire desktop. 

Apple emphasised new gestures 
that borrow from iCS, such as swiping 
left in Mail to reveal a Delete button that 
can be tapped. In Mission Control, a 
three-finger upward swipe reveals every 


desktop window in a single layer. Any 
window in Mission Control can be dragged 
to the top of the screen to create a new 
desktop space. 

Federighi also showed off a new option 
in Mail for hiding windows within an app 
without minimising them. Switching to 
the inbox minimises a message you’re 
composing to the bottom of the screen 
with its window bar showing. An image can 
be dragged from a message being viewed 
on screen into the docked window. Mail 
also provides better hooks into calendars 
and contacts, and allows tabbed windows 
to manage different email threads. 

The new release provides better 
options for working among multiple apps 
with improved use of full-screen mode, 
especially with 16:9 ratio and similarly 
broad monitors. Clicking and dragging 
the green window-resize button uses 
Expose to show other available apps. 



NEWS 


Drop onto another app, and El Capitan 
creates a full-screen, side-by-side working 
view of both. 

Spotlight on Innovation 

Little features also receive small and large 
tweaks. The Spotlight results window can 
be resized and moved - Federighi joked, 
“That’s innovation!” But Spotlight now 
encompasses more natural-language 
queries, like ‘documents I worked on last 
June’. Spotlight also encompasses more 
up-to-date information, including weather, 
video results from the internet, transit 
information and, Apple’s constant on all 
platforms, stocks. 

The Photos app now supports third- 
party editing tools, and will sport minor 
interface improvements that Yosemite 
users will seemingly have to wait for and 
upgrade to get. Geotagging, available in 
iPhoto and absent in Photos 1 .0, will return 


in Photos for El Capitan, as well as better 
handling of Faces. 

Wiggling one’s finger on a trackpad 
or shaking a mouse enlarges the cursor 
on screen to make it more easily visible, 
useful on a Retina screen for which a 
higher-density display option has been 
chosen. Maps adds long-awaited transit 
directions, which can be pushed to an 
iPhone. And the old standby Notes, the 
butt of many jokes, gets a refresh. It 
can now handle media, URLs and map 
locations alongside text, and sync via 
iCIoud across all iOS and OS X devices 
you use with the same account. 

Speed limit 

Apple also emphasised performance 
improvements to address ongoing 
complaints about delays, spinning 
cursors and other odd lags in speed in 
Yosemite, sometimes in comparison to 


] previous releases of OS X. Federighi said 
j that apps will launch up to 1 .4 times faster, 

] switching between apps will be twice as 
] fast and PDFs will open in Preview four 
j times as quickly. 

I On the graphics side, Apple is bringing 
^ its Metal framework to OS X, making 
j graphics rendering 40 percent more 
j efficient. For games, drawing performance 
I can be 1 0 times faster. Game developer 
i Epic showed a Metal-based game it built, 
j called Fortnite (fortnite.com), and said its 
] developers saw a 70 percent reduction in 
] CPU use compared to OpenGL. 

] On the professional production side, 
j Federighi said that Adobe was able to pull 
I an eightfold improvement in After Effects 
I rendering. Adobe is committed to adopting 
j Metal across its OS X apps, he said, 
j The new version is in public beta 
] and will ship to users in the spring as a 
I free upgrade. 
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NEWS I 



WHAT JONY IVE’S 
NEW JOB MEANS 
FOR APPLE DESIGN 

The company’s first ever chief design 
officer will play a bigger role than ever. 

Without designer Jony Ive, Apple as 
the world knows it wouldn’t exist. Macs, 
iPhones and iPads certainly wouldn’t be 
as iconic without Ive’s industrial magic. 

The Cupertino company has always prized 
Ive’s skills, but now the former senior VP of 
design is joining CEO Tim Cook and CFO 
Luca Maestri in the C-suite as Apple’s first 
ever chief design officer. 

Ive established a signature look for 
Apple’s core device lineup and ushered 
in a new product category this year with 
Apple Watch. In his new role, which took 
effect on 1 July and was announced in a 
memo from Cook to Apple employees, 
as well as in a glowing profile of Ive in 
The Telegraph, the design chief can focus 
his ambitions on high-level, grand-scale 
design projects like Apple headquarters, 
and perhaps even a car. 

Changes for hardware and software 

Ive has long held a pivotal role within 


Apple, and Cook, in his employee memo, 
said Ive’s new title is “a reflection of the 
scope of work he has been doing at Apple 
for some time”. Ive now holds close to 
5000 patents on designs he has created at 
the company. 

“He’s not just a designer. That’s why 
he works directly for me,” former Apple 
CEO Steve Jobs said of Ive in the Walter 
Isaacson 2011 biography, Steve Jobs. “He 
has more operational power than anyone 
else at Apple except me. There’s no one 
who can tell him what to do, or to butt out. 
That’s the way I set it up.” 

Ive already controlled all of Apple’s 
product hardware and software design, a 
role he assumed after software chief Scott 
Forstall left the company in 2012. That job 
came with a senior vice president title. 

His new role affords him an even bigger 
impact on Apple design - and not just 
its devices - but also gives more design 
control to new VP of Industrial Design, 
Richard Howarth, and new VP of User 
Design, Alan Dye, who have both worked 
with Ive on Apple design for years. Dye’s 
role in the Apple Watch’s software design 
was detailed in a recent profile of Ive in The 
New Yorker, and Howarth is credited with 


guiding the design of the original iPhone. 
The two will handle the daily management 
responsibilities of their respective teams, 
freeing Ive from the necessary drudgery of 
administrative work. 

Ive’s next move 

Some have speculated that Apple is 
establishing Dye and Howarth as Ive’s 
potential successors, which makes sense. 
Ive has been at this for a long time, and 
may want to exit on a high note in the 
next few years. But, for now, he plans to 
travel more, turning his attention to new 
Apple Stores, which are growing ever 
more grandiose in their designs, and the 
under-construction Apple Campus 2 in 
Cupertino. According to The Telegraph, Ive 
has his hand in every design detail of the 
new headquarters, including the desks and 
chairs employees will use. 

In the profile in The New Yorker earlier 
this year, Ive described the design of the 
building’s staircases, the elevator control 
panels, the employee security-card 
readers. . . minute details you wouldn’t 
expect from a chief design officer, but that 
Ive clearly relishes. He would rather design 
than be a middle layer of management. 
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iSNAP 


Sunset over 
Narromine 

Hotel 

A love of sunsets, old buildings 
and pubs led this month's iSnap 
winner Phil Smith to this stunning 
shot ot the Narromine Hotel, 



“I was walking past when I saw the sun 
setting behind the pub and thought that 
would be a great shot. I did not have my 
DSLR with me, only my iPhone 6 Plus, so I 
took a snap it with it,” says Smith. 

Although he’s a train driver. Smith likes 
shooting photos. 

“I am far from a professional, but have 


always liked taking photos and regularly 
do. It was a random shot. Nothing was 
planned. I was just in the right spot at the 
right time.” 

Smith tweaked the photo using Adobe 
Photoshop Express, although when he 
plans a trip he uses The Photographer’s 
Ephemeris app. This lovely pic, however was 


a completely random occurrence. That’s one 
of the great things about this competition - 
how everyday moments that we’d ordinarily 
walk past can be captured and shared. 

A regular visitor to the Macworld 
Australia website. Smith proves that you 
don’t have to be professional snapper to 
get that special shot. 


In iSnap we’re on the lookout for some of the best photographs being taken with iOS devices. Submit your 
favourite original shots to macworld@macworld.com.au for your chance to be featured in the online iSnap 
gallery www.macworld.com.au/isnap. Each month’s winner will win a prize and appear on this page! 

This month’s prize is a Keep Calm and Selfie On Remote by PADACS. 

PADACS specialises in the design and development of accessories for the iPad and iPhone. Many of us 
love taking selfies, but it can be awkward trying to pose, hold the phone and press the button all at the 
same time. The new Keep Calm and Selfie On Remote by PADACS iPhone mobile accessories, makes 
easy work of taking the perfect selfie or group photo. It uses Bluetooth technology to pair with your 
iPhone, allowing you to remotely trigger the camera and capture your selfie with ease. To see the full 
range of products visit www.padacs.com 
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BACKUP AND 
RECOVERY 

BY ADAM TURNER 


A pple gear tends to be pretty E 

reliable, so it’s easy to become E 
lulled into a false sense of E 

security. But if you’re not regularly E 

backing up important fdes from your E 

computers, smartphones and tablets, then E 
you could lose everything in a heartbeat. E 
Don’t make the mistake of thinking E 
that disasters only happen to other E 

people. Between fire, flood, theft, natural E 
disaster, virus, ransomware and plain old E 
clumsiness, there’s no shortage of threats E 
waiting to strike your computing devices ^ 
and the precious files they hold. Even ^ 

something as simple as a burst water pipe ^ 
or power surge could see a house full of E 
gadgets decimated, along with all your = 
precious data. E 

Think of a backup and recovery plan as = 
an insurance policy for irreplaceable files = 
like family photos and tax records, along E 
with documents in progress that you can’t E 
afford to lose like school assignments and E 
business reports. Your backup system can = 
be as simple or complicated as you need E 
it to be, but it’s vital that you at least put e 
something basic in place while you assess E 
your long-term strategy. E 

If you really can’t afford to lose a E 

file, then you can afford to spend a little E 

time and money keeping it safe. In years E 

to come there will be plenty of children = 

without baby photos to show at their E 

21st birthday, because their parents lost E 
eveiything in a tech disaster. E 

The best backup regimes are totally E 
automated, rather than waiting for you E 

to press a button. Once again it’s easy to E 

grow complacent, but it’s important to E 

regularly test your backup and recoveiy E 
procedures to ensure eveiything is in order. E 


The day disaster strikes is not the day you 
want to discover that your backup system 
has failed. 

As a rule of thumb, you need at least 
three copies of a file to ensure that it’s 
safe. At least one of those copies should be 
stored ‘off-site’ away from the others - just 
in case a disaster claims both your device 
and the backup files in your desk drawer. 
Cloud backups may suffice as your off-site 
copy, but keep in mind that even the cloud 
can have a rainy day. 

BACKUP VERSUS ARCHIVE 

The two terms are sometimes used 
interchangeably, but backup and archive 
mean different things and require different 
approaches. 

When you back up a file, think of the 
backup as a temporaiy secondaiy copy 
- a copy that you can call upon should 
something happen to the primaiy copy, 
which is probably stored on your computer 
or handheld device. You typically back 
up files that regularly change, such as 
your thesis in progress. You may back up 
weekly, daily or hourly - depending on 
how much work you can afford to lose if 
you’re forced to revert to your most recent 
backup copy. 

Easy access and fast recoveiy times 
are generally important for backups. If 
you lose your thesis the night before it’s 
due, you obviously need it back as soon 
as possible. If you lose business files, you 
may need them urgently to get back on 
your feet. Some backup systems store 
multiple previous versions, so you can 
look back in time to recover a deleted 
thesis chapter that you’ve since decided 
should be in the final version. 


E When you archive a file, think of the 
E archive as the new permanent primaiy 
E copy - the copy you will turn to whenever 
E you need to access that file in the future. 

E You may even delete the original file from 
E your computing devices to free up space - 
E at which point you need to ensure that you 
_ keep backups of your archive - the ‘rule of 
— three’ still applies. 

E Reliability and longevity are your 
E highest priorities when it comes to 
E archives. If disaster strikes you may not 
E need these files back immediately, as 
E long as you know that they’re safe. You 
E typically archive files that don’t change 
E regularly, such as family photos, tax 
~ records and other paperwork. 

= The trouble with archives is finding 
E reliable long-term storage media, 

E especially if it’s something that you want 
E to store for years or even decades. All data 
E storage media has a limited life span, even 
E stone tablets eventually wear down. 

E It’s important to do your research and 
E not skimp on price when it comes to making 
E digital archives. Even Verbatim’s Gold 
E Archival Grade DVDs are only designed 
E to last “up to 100 years when properly 
E stored” - assuming people even have DVD 
E readers 100 years from now. When it comes 
E to precious family photos, the best archival 
_ method is still to print them on good paper 
E with reliable inks and then store them in a 
~ dark, cool and diy place - with the prints 
E separated by acid free paper. 

E BETTER SAFE THAN SORRY 

E Here we’re going to focus on backups 
= rather than archives, keeping short- to 
= medium-term copies of new files and work 
E in progress so they can be easily recovered 
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should your hard drive give up the ghost 
or some other calamity claim your data. 

There was a time when the easiest 
backup plan was to regularly burn 
important fdes to disc. You’ll squeeze 
around 4.3GB of data onto a blank DVD, 
but that’s becoming less practical as Apple 
phases out the optical drives in Macs. 

If you’re still keen to burn files to disc 
you might invest in an external DVD 
burner. Blank write- once discs are cheap 
and may be a sensible option for backing 
up your photo library. When it comes to 
files that change regularly, it may be more 
convenient to copy them to a USB stick or 
external hard drive. 

It’s easy to leave an external drive 
permanently attached to a desktop Mac, 
but life becomes more complicated when 
you’re backing up a MacBook on the 
go. You’ll find tiny USB sticks that only 
extend a few millimetres from a USB port, 
or you may find it easier to keep a large- 
capacity memory card in the SD slot. 

SHIFT INTO AUTOMATIC 

You can manually copy files to your 
removable storage for safe-keeping, but 
an automated backup system is safer 
considering that you never know when 
disaster will strike. 

Mac OS can come to your rescue here 
with Time Machine, Apple’s built-in 
backup software, which keeps copies of all 
your files and even takes a snapshot of the 
entire operating system in case everything 
goes pear-shaped. 

Time Machine lets you back up to an 
external drive, but your Mac will want to 
format the drive to HFS+ first rather than 
FAT or NTFS. The first backup takes a long 
time, but after that Time Machine performs 
quick incremental backups - just copying 
what’s changed since the last time it ran. 

It’s easy to recover files from Time 
Machine, OS X Yosemite even lets you 
browse your backups via Spotlight. You 
can also use your Time Machine drive to 
restore your Mac from scratch, which is a 
godsend if you’re recovering from a hard 
drive failure. If you’re simply transferring 
your data to a new Mac, use Migration 
Assistant. 


Time Machine doesn’t just work with an 
external hard drive; you can also back up 
to an Apple Time Capsule via your home 
Wi-Fi network, which is perhaps more 
practical for a MacBook. Keep in mind 
that Time Machine backups take up all 
the available space on the drive, there’s 
no way to limit its storage usage via the 
Time Machine preferences pane. If this is 
a problem, you can also use Time Machine 
with an external USB drive attached to a 
Time Capsule or Airport Extreme. 

Some third-party Network Attached 
Storage (NAS) drives also support Time 
Machine backups over your home network 
- you might create a new partition for 
Time Machine backups, back up to an 
attached USB drive or use the NAS’s 
settings to limit how much space Time 
Machine can use. 

For an extra level of protection, some 
NAS drives support RAID (redundant 
array of independent disks) - the ability 
to link several physical drives into one 
large virtual drive. Depending on your 
RAID configuration, it can boost read/write 
speeds, offer redundancy should some 
drives fail or provide the benefit of both. 

BEYOND TIME MACHINE 

You’ll find plenty of third-party backup 
software for Mac OS, supporting file 
backup and/or disc imaging of your entire 
operating system. Vendors often throw in 
free backup software when you buy an 
external hard drive or NAS drive. 

While it may not be as convenient as 
using Time Machine, third-party backup 
software like ChronoSync offers flexibility 
and advanced features, which may come 
in handy. It can automatically back up 
your files to any local or network folder, 
storing them as individual files for easy 
access rather than locking them away in 
Time Machine. This is useful if you need to 
access your backups from different devices 
and different locations. Along with backing 
up one folder to another, you can use 
ChronoSync to keep two folders in sync. 

ChronoSync also lets you create 
different backup schedules for different 
folders to different locations, with the 
flexibility to exempt certain file types. 
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Specific events, such as mounting 
an external drive, can be used to 
automatically trigger backups. Along 
with file backup, ChronoSync lets you 
make bootable backups of your entire 
hard drive. If you’re keen to test out Mac 
backup software, also take a look at Synk, 
SuperDuper and Carbon Copy Cloner. 

LOOK TO THE CLOUDS 

No backup system is complete without an 
off-site component, and that’s where the 
cloud can come in handy. 

The beauty of backing up to the cloud 
is that you can automate everything, just 
as with your on-site backups. If you have 
an aversion to backing up to the cloud you 
still need an off-site strategy - perhaps 
you could regularly burn files to disc and 
leave them at a friend’s house or in your 
desk drawer at work. Alternatively, you 
could back up to several external drives 
and rotate them off-site. You can also 
configure NAS drives to automatically 
sync folders between homes, but keep 
an eye on your broadband usage on 
both ends. 

The challenge with manual off-site 
options is that you need to remember to 
do it regularly. You also need to balance 
security against reliability. In terms of fire 
and flood, is your off-site storage location 
a safer home for your backup files than an 
enterprise grade data centre? 

If you’re concerned about online 
security, some cloud storage services let 
you specify your own enciyption key, so 
not even they can read your fdes. The 
trade-off is that if you lose the enciyption 
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key you’ll never, ever get your files back. 

If the thought of losing your files forever 
scares you more than the thought of 
them falling into the wrong hands, think 
twice before going down this path. You 
might use a mix of backup services to 
allow for the sensitivities of different 
files; for example, safety is probably more 
important than security when it comes to 
irreplaceable family photos. 

When it comes to cloud storage there 
are two main types of services - file 
backup and file sync. The line between 
them has blurred, but it’s important to 
appreciate the difference when choosing 
the best one for your needs. 

Backup services are primarily designed 
to keep your files safe should disaster 
claim the other copies. Options include 
Jungle Disk, Mozy, Backblaze, Carbonite, 
CrashPlan and A m azon Glacier. They 
typically offer advanced desktop software 
that lets you choose which files and folders 
to back up, how often to back up, how 
many previous versions to keep and which 
files to exempt. Most offer web access to 
your backups. Some let you install the 
software on multiple computers to back 
them all up to the same online account. 

STAY IN SYNC 

Sync services are primarily designed to 
keep files and folders in sync between 
different computers, so if you edit a 


document at work the new version is 
copied to the same folder on your home 
computer. Options include Dropbox, Box, 
Google Drive, Amazon Cloud Drive and 
Microsoft OneDrive. These services offer 
slick web access to your files and some 
let you edit your files in the cloud. If you 
work in the cloud, think about offline 
backup, especially with Google Drive as 

- unlike Microsoft OneDrive - when you 
create a document online, Google Drive 
doesn’t save a copy to your computer. 

You can download desktop software 
for these sync services and install it on 
multiple computers to link them all up 
to the same online account, but you 
don’t always have the option to control 
which files are synced to which devices 

- the general idea is to sync eveiything 
eveiywhere. Rather than point the software 
at your existing folders, you’re forced to 
move files into a new sync folder on 
your computer. 

These days most backup services 
offer some sync features, in order to 
stave off competition from the likes of 
Dropbox. Meanwhile most sync services 
can double as your online backup, but 
you’re generally missing out on advanced 
features. You also need to weigh up their 
storage allowances and pricing models. 

There’s no one-size-fits-all solution. 

You can run several local and cloud 
backup applications on your computer. 


O 


Time Machine 
off |T~1 on 



TimeMachine N2560 

of 3.91 TB avaJJabIfl 
CM 6&1 backup: 13 AphI 201 S 
Latest backup: Today. 3-.54 pm 
Next backup: Today, 5:21 pm 


Time Machine keeps: 

• Hourly backups for the pa$t 24 hours 
i Daily backups for iha past mortth 

* Weekly lockups for ail pmvioua months 

The oldest backups are deleted when your disk becomes full. 


^ Show Time Machine in menu bar 


Options... ? 


perhaps one to sync files in progress and 
another to back up your photo libraiy. 
Take care when backing up the same 
folder to multiple services, as sometimes 
your backup software can get caught in 
a loop. 

You’ll also find a range of backup 
and sync services targeted specifically at 
your photo libraiy, such as Flickr, Picasa, 
Photobucket and Photo Sync. Some also 
offer file-sharing and online galleiy 
features, making it easy to share photos 
with friends. 

EXTEND YOUR NAS 
INTO THE HEAVENS 

If you’re looking to streamline your 
backup system, you might consider a 
NAS with the ability to sync to a cloud 
storage service like Dropbox, or perhaps to 
a second NAS stored in another location. 
This way you can just back up your files 
to the NAS, then let the NAS woriy about 
backing it up off- site. 

Some NAS drives also let you run 
Time Machine backups across the internet, 
which may be handy when you’re away 
from home. There’s no shortage of ways to 
structure your backup regime - although 
some will be overkill for your needs. 

It’s worth sitting down and realistically 
evaluating your requirements - what are 
the potential threats to your data, how 
often do you need to back up different 
files and how urgently would you need to 
recover them? 

If you’re starting from scratch, at least 
copy your most critical files to a USB 
storage device as a stop-gap measure 
while you devise a better plan. Disasters 
like hard drive failures can strike without 
warning, so it pays to be paranoid when it 
comes to your data. 

TASTE APPLE'S 
NEW iCLOUD DRIVE 

Initially, Apple’s iCloud fell far short of 
third-party cloud storage and backup 
services, especially when you were 
working outside the iWork ecosystem, 
but it has matured with the upgrade to 
iCloud Drive. You’ll find more economical 
storage options elsewhere, but it’s worth 
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considering whether iCloud Drive 
deserves a place within your backup 
regime. You can also use it to sync 
contacts, calendars, notes and other 
data between your devices (or use an 
alternative like Google). 

iCloud Drive works with iOS 8 and 
OS X Yosemite, plus there’s an app for 
Windows or you can access your files 
via a browser. On your Mac, iCloud Drive 
shows up as a new folder in the Finder 
and anything you put in this folder will 
be stored on your Mac and in iCloud. In 
this way, it’s similar to sync services like 
Dropbox and Google Drive - you can’t 
point iCloud Drive at various existing 
folders on your Mac as you can with 
backup-style services like Jungle Disk 
and Mozy. 

Desktop applications like Apple’s new 
Photos can tap directly into iCloud Photo 
Library, upload files to the cloud and sync 
them to your other devices. The Photo 
Stream feature for automatically uploading 
photos from your iGadgets has been rolled 
into iCloud Photo Library. 

On your iGadget there’s no standalone 
iCloud Drive app to let you see all your 
files, as you can with something like 
Dropbox. Instead iCloud Drive support is 
baked into various apps, running behind 
the scenes. 

iCloud Drive is tightly integrated 
into Apple’s office suite. Files created 
on your Mac in the likes of Keynote are 
automatically synced with iCloud and 
your iGadgets, and vice versa. You’ll 
also find third-party iOS apps that can 
tap into iCloud. There’s the option to log 
into icloud.com to create documents, 
edit existing documents and share links 
to them. 

If you’re a keen user of Apple’s office 
suite, then iCloud Drive syncing is very 
handy, even if you use other services for 
the bulk of your backup needs. If you rely 
on Microsoft Office, then OneDrive is likely 
a better fit, perhaps combined with an 
Office 365 subscription. 

IN SAFE HANDS 

These days many of your precious files 
probably reside on your iGadgets rather 


than your Macs - particularly family 
photos - so it’s important to take mobile 
devices into account when planning a 
backup strategy. Lose your iPhone and you 
can always buy another handset, but no 
amount of money will recover lost baby 
photos if you haven’t backed them up. 

iCloud Drive and its photo sync features 
may meet all your backup needs, but it’s 
worth considering your other options for 
protecting the data on your iGadgets. 

Eveiy time you plug an iGadget into 
your Mac, iTunes syncs across files and 
app updates, plus it backs up your device 
to hidden folders on your Mac. When you 
upgrade to a new iPhone or iPad, you 
can restore from these backups rather 
than reinstall eveiything. You can also 
dig around in the ~/Libraiy/Application 
Support/MobileSync/Backup folder to fish 
out individual files such as photos, but it’s 
easier to manually copy photos off your 


device into folders using Image Capture or 
photo editing software. 

Rather than relying on a Lightning 
cable, it’s also possible to sync and back 
up your iGadget to iTunes on your Mac 
over your home Wi-Fi network. There’s 
also the option to back up and restore your 
device directly from iCloud. 

There are backup alternatives outside 
the Apple ecosystem. Imation’s Link Power 
Drive is a portable charger that doubles 
as an external storage drive - with the 
ability to copy files to and from iGadgets, 
including from your Camera Roll. 

If you want to automatically copy your 
iGadget’s photos to the cloud, alternatives 
to iCloud include Google+, Dropbox, Flickr 
and Amazon Cloud Drive. You’ll also find 
iOS apps like Photo Sync and FileExplorer, 
which can copy your Camera Roll to your 
computer, NAS or directly to a range of 
cloud storage services. 
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MAC GEMS 


NEW SOFTWARE FROM THE MAC APR STORE 



CLEANMYMAC 3.0 

UTILITY 

MacPaw 

US$40; US$20 UPGRADE 



CleanMyMac 3 is the new version of MacPaw's catch-all utility to 
scan your Mac and remove gigabytes of assorted kerfuffle and gunk 
that builds up over time. 

Like previous versions, CleanMyMac 3 wraps itself around a 
series of tests and services, and works to remove generally unused, 
developer-oriented, extraneous and backup files associated with 
your most commonly used applications that take up available disk 
space. CleanMyMac 3’s selection of tests has grown to add an 
uninstaller, general maintenance, online privacy functions and file 
shredder to its previous suite of tests. 

All of these tests can be customised and configured as needed 
with a better preference layout than CleanMyMac 2. Where a given 
test may tell you that you can save a certain number of gigabytes by 
deleting files, CleanMyMac 3 gives you fine control as to which files 
are deleted. 

CleanMyMac 3 adds several new scans and tests, but the overall 
product still holds together; the new features don't feel bolted on 
and the app doesn’t feel overly bloated. The tests can be configured, 
there’s a good range of preferences and nice touches, like extensive 


information about your Mac’s hardware 
(including a health status for your hard drives, remaining battery life 
for a notebook and available RAM), show good attention to detail. 
Additional features like a scheduler allow you to designate when 
you’ll be reminded to run tests (and the tests themselves work as 
advertised - the new uninstaller coming in handy with removing 
assorted programs). 

On my late 2013 model Mac Pro, with its minimal 256GB flash 
storage, CleanMyMac 3 was able to retrieve 1 8.1 GB of storage 
space, and the computer ran without a hitch afterward. 

To its credit, MacPaw took the CleanMyMac 2’s more-frenetic- 
than-a-happy-puppy user interface and dialled it down a bit. Each 
test function now includes a brief explanation that doesn’t go into 
developer-level explanations, but it serves to tell you what you’re 
about to do and what changes will be made, giving you sufficient 
information prior to clicking the Scan or Clean button. 

This dovetails nicely with the program’s access to preference 
files and settings that may be a little hard for a casual user to find. 
For example, the Privacy module allows easy access to cookies, 

saved passwords and other 
preferences for your web 
browser of choice, saving 
you some digging around in 
preference and extension menus 
by putting these things in one 
location. 

If there is one caveat, it’s that 
during testing CleanMyMac 3 
attempted to launch itself 
during the interrupt screens 
that sometimes come up when 
running another application. 

This was easily worked around 
by configuring the preferences 
to ignore these interruptions, but 
it’s also a behaviour I’ve never 
seen before. 
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COCKTAIL 8.5 

UTILITY 

Maintain 

US$29 



Cocktail is a general-purpose utility 
for OS X that lets you clean, repair 
and optinnise your Mac. It is a 
powerful digital toolset that helps 
hundreds of thousands of Mac 
users around the world get the nnost 
out of their connputers every day. 
The application serves up a nnix of 
nnaintenance tools and tweaks, all 


accessible through a clean and easy to use interface. 



AFFINITY PHOTO 

PHOTOGRAPHY 

Serif Limited 
$49.99 


Affinity Photo is 
professional photo 
editing software. It can 
handle alnnost any file 
including PSD files fronn 
Photoshop, as well as 
RGB, CYMK, grey scale 
and LAB colourspaces. It 
also supports unlinnited layers and can work with RAW files. If you need a 
powerful editor and are on a budget. Affinity Photo is worth a look. 




ME FOR FACEBOOK 

SOCIAL NETWORKING 

Stahl Technologies 
FREE 



HOMEBUDGET LITE 

FINANCE 

Anishu 

FREE 



Let’s face it - Facebook has gone fronn fad to 
being an innportant connnnunications tool for 
nnany of us. Me for Facebook brings sonne of 
Facebook’s key functions - posting and the 
newsfeed - to your nnenu bar. If you prefer 
a full-screen experience, there’s an in-app 
purchase to upgrade to a pro version. 


Managing the honne budget 
can be a serious chore. 
HonneBudget is an expense 
tracker that helps you track 
expenses, inconne, when 
bills are due and bank 
account balances. The 
data is presented in attractive graphs and can be easily synced between 
multiple computers and devices, so that you can keep track of things 
wherever you are on any device you own. 



HeARTeEAT 


HEARTBEAT 

MUSIC 

Softube 

US$199 


4’Tf’ ,.1 t*t*t*^* 
;ti+f c*ntn*c* 



Wii'i' 


HEARTBEAT 


Heartbeat is a software drum synth that draws its inspiration from eighties-era-defining 
anaiogue drum synths. Heartbeat does not emuiate any existing drum machine - its 
sounds are based on Softube’s own modeiied anaiogue synthesis, augmented with 
carefuiiy seiected waveforms. Eight instruments are inciuded - two bass drums, two 

snare drums, two percussion instruments, pius hi-hats and cymbai. it inciudes an effects section and Softube's TSAR-1 reverb, which 
is inciuded in a siightiy modified form aiongside the separateiy avaiiabie Vaiiey Peopie Dyna-mite compressor/iimiter/gate. Heartbeat 
features an Auto Layer Machine that can be used to iayer instruments or create flams or smaii fiii patterns. The Chaos siider adds a sense of 
randomness to the behaviour of Auto Layer Machine, making Heartbeat a drum synth with a mind of its own. 


AUGUST 2015 

www.macworld.com.au 




BUSINESS 


BUSINESS 





BUSINESS 



VoIP IS READY 
FOR BUSINESS 

ANTHONY CARUANA 

Last month, in our feature on Setting Up 
a Business, we didn’t quite fit everything 
we wanted in. One of our readers pointed 
that out so we’ve added a special business 
feature in this month’s issue, covering VoIP 
services and what they mean for business. 

It’s little wonder telecommunications 
companies have been worried about their 
core business over recent years. Although 
the internet was a boon for launching 
new opportunities, it has become a threat 
to their existing business of landline 
phone calls. 

The upside of the internet, other than 
increasing our access to information and 
helping businesses connect to clients and 
suppliers, is that the landline telephone is 
no longer a business essential. It’s been 
replaced by VoIP. 

VoIP, or Voice over Internet Protocol, 
ditches the physical poles and wires of 
the phone system. Instead, the internet 
is used as the infrastructure that 
connects a telephone to the rest of 
the telephone network. 

You can’t just plug your regular 
telephone into your router and expect it to 
work. VoIP requires a device to bridge the 
telephone with the internet. In some cases, 
that device is a separate box and you 
can simply use your existing telephone. 
Alternatively, you can buy a telephone 
that integrates that bridging function. 

For example, the telephone we have in 
the office is a Cisco SPA504G. It connects 
to a router directly and can be used to 
make phone calls without any involvement 
by a traditional telco. 

WHAT’S THE POINT? 

The beauty of VoIP is its flexibility. As 
long as you have access to a network 
connection, you can connect a handset. 
With a traditional phone, you need specific 
phone points installed. 

That flexibility means you can move 
telephones and people around easily. 


In many cases, if your network is equipped 
with Power over Ethernet (PoE), you won’t 
even need to connect power. The Cisco 
phone we use doesn’t need its own power 
supply, as we have connected it to a PoE- 
enabled switch that delivers power as well 
as data over the one cable, adding further 
simplicity to our system. 

Another significant advantage of VoIP 
is it’s portable. If you move office across 
town, you don’t need to wait for a telco 
to turn your phone service on at the 
exchange. As long as you have data, you 
have a phone system. And your number 
will follow you and is not tied to a phone 
exchange, so an office move won’t mean a 
change of phone number. 

BUT I NEED MORE 
THAN A PHONE 

In the early days of telephony over 
the internet - Skype was the pioneer 
in popularising phone calls over the 
internet - the focus was on one-to-one 
communications. That makes sense for sole 
traders and individuals, but doesn’t help 
if you have several staff and/or need to 
manage multiple incoming lines. 

Perhaps the biggest revolution of the 
last few years has been the advent of 


online services for just about eveiything. 
Cloud services - which are really 
infrastructure, platforms and applications 
delivered from a remote server via the 
internet - can deliver practically any 
business service or application you 
can imagine. 

That capability extends to delivering 
PBX (private branch exchange) systems as 
a service over the internet. In a traditional, 
on-premise PBX system, all of the internal 
telephone lines are connected back to a 
central system. That system is connected 
to the traditional poles and wires phone 
system operated by a telco. 

With a cloud-based PBX, the handsets 
connect to a centrally hosted PBX system 
via the internet. 

Like many of today’s online services, 
there’s little need for dedicated expertise 
as the service providers have worked 
very hard at making the setup and 
maintenance as automated and easy 
as possible. Most of the technical 
mumbo-jumbo has been distilled into 
plain English, negating the need to hire 
telecommunications or network engineers 
for routine tasks such as adding new 
handsets, moving phones or transferring 
numbers. 
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ANYTHING (ALMOST) 

CAN BE A PHONE 

The important thing to understand about 
VoIP is that the entire system is based 
on software. Although you can buy VoIP 
handsets, you don’t really need them. 
Almost any device with a speaker and 
microphone can be used as a VoIP handset 
- as long as you have the right software 
installed and know the correct settings for 
your VoIP service. 

The software you need is an SIP client. 
SIP stands for Session Initiation Protocol. 
As the name suggests, SIP is all about 
having a standard way for software to 
initiate and maintain communications. 

SIP clients are available for every 
major computing platform - for traditional 
computers, as well as smartphones and 
tablets. As VoIP is largely software-based, 
it’s possible to configure one service to 
work on multiple devices. 

Let’s say your office phone number, 
delivered as a VoIP service, is 09 123 
4567. With a traditional phone system, 
if you wanted calls from that number to 
go to your iPhone while out of the office. 


you would have set up a call diversion so 
unanswered calls were diverted. This was a 
boon for telcos as they made extra money 
from diversion services and voicemail 
retrieval. But that profit for the telco came 
from your business’ pocket. 

With VoIP, you can configure your 
service so your iPhone or computer is a 
handset. There’s no call diversion happening 
- your Mac or iOS device is the handset. 

And, in many cases, all of the devices 
you have configured to act as handsets 
will ring simultaneously so you can choose 
on what device to answer your calls. 

CLOUD SERVICES 
ARE FREE AREN’T THEY? 

It’s true - many cloud services are free. 

But you don’t want to put something 
as important as your company’s phone 
system in a service that could disappear 
or change without much notice. 

VoIP services still, eventually, connect 
to the traditional telephone. So VoIP 
service providers have costs that they 
pass on to their customers. Hence, they 
are rarely free. 


As they aren’t relying on the old 
poles- and- wires system, however, 
their charges can be lower than many 
traditional telco services. 

Many VoIP providers price their 
services with an annual access fee, 
monthly call allowance for local 
and mobile calls, and low-cost 
international calls. 

Like any service, determining what it 
will cost will take some analysis. A look 
thorough your last few bills will give you 
a good indication of your call mix. Use 
that data to compare the different costs or 
service providers. 

BANDWIDTH 

As VoIP relies on your internet connection, 
it’s worth testing different services before 
simply committing to the lowest cost 
option. You may find some services work 
better on your network than others. 

Also, it’s worth looking at the settings 
in your router to prioritise VoIP traffic 
inside your network over other traffic. That 
way, call quality isn’t compromised when 
large files are being transferred around. 
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THREE TOOLS 
FOR CREATING 
YOUR OWN ARP 

SARAH JACOBSSON PUREWAL 

Small-business owners: have you ever 
considered making an app for your 
business? 

Going mobile isn’t as difficult or as 
expensive as you may think. You don’t 
even need to hire an outside developer 
to create an app for your business. There 
are plenty of do-it-yourself app building 
services that offer intuitive app creation 
tools and hosting for a low monthly fee. 

I tried out several DIY services and 
found that Appy Pie, Como and GoodBarber 
are all especially user-friendly for people 
who have never built so much as a website 
(let alone an app). Here’s how they work. 

APPY PIE 

Appy Pie prides itself on being simple 
and easy to use - hence its tagline ‘make 
an app, as easy as pie’. Its code-free drag- 
and-drop app builder is easy to navigate 
(and supported with helpful pop-ups, 
video tutorials and a live chat box). 

A complete tech newbie will be able to 
create a professional-looking app in a few 
hours. The main drawback of Appy Pie’s 
service is that the app page layouts are 
fairly rigid, and so anyone not familiar 
with code will end up with a fairly cookie- 
cutter app. This isn’t necessarily a bad 
thing, but if you’re looking to create a 
work of art, Appy Pie’s basic builder may 
be too simple for your project. 

Getting started with Appy Pie is a 
snap - you don’t even have to sign up for 
an account to start building your app for 
free. Appy Pie offers three tiers of paid 
services, as well as an extremely limited 
free account, which basically functions as 
a trial for the paid services. The three tiers 
are labelled ‘Basic, ‘Gold’ and ‘Platinum’ 
and, like most of the services in this 
round-up, the middle tier will get you the 
most functionality for your money. The 
Basic plan starts at US$7 per month, only 
supports Android devices, and does not 


allow for monetisation (ads). The Gold 
plan starts at US$19 per month, supports 
both Android and iOS devices, and allows 
for monetisation and unlimited push 
notifications. The Platinum plan starts at 
US$33 per month, supports Android, iOS, 
Windows Phone, BlackBeriy and Kindle 
Fire, and also allows you to remove Appy 
Pie’s branding. 

Building an app with Appy Pie is a 
three-step process. First, you name your 
app and choose a category. Second, you 
build your app and add content. And, 
third, you publish your app (though you’ll 
still have to wait for it to be submitted and 
approved before it shows up in any app 
stores). Step one is fairly straightforward 
- your app’s name can be no longer than 
30 characters and cannot contain any 
special characters, including apostrophes. 
(If your business is called ‘Sarah’s Diner’ 
or something similar, you can change the 
display name that appears at the top of the 
app in step two.) Appy Pie then lets you 
categorise your app in one of 24 categories 
(this can be edited later). 

Step two is where you’ll do all of 
the app creation. Appy Pie’s app builder 
features a ‘drag-and-drop’ interface, but 
it’s more of a ‘click-and-fill-out-a-form’ 
interface alongside a large live preview 
of what your finished app will look like. 
The builder has two main sections - ‘App 
Pages’, which is where you will add and 
edit the different pages for your app, and 


‘Style and Navigation’, which is where 
you can edit how the app looks, including 
changing the background, icon, splash 
screen, colours and navigation layout. 

Adding pages and content to your app 
is ‘as easy as pie’. In the App Pages tab, 
you’ll see several boxes along the top 
of the screen, each of which represents 
a different page in your app. To add a 
new page, simply click one of the boxes 
that doesn’t currently have a page, and 
then choose a page layout to add it to the 
mix. Depending on what type of business 
you have, Appy Pie offers a variety of 
pre-made layouts, including information 
pages (about your company, contact, 
customer testimonials), social media pages 
(Facebook, Twitter, Google+, Linkedin), 
multimedia pages (RSS feed, photo, 
video, blog) and mobile commerce pages 
(commerce, coupons, loyalty cards). Each 
layout has its own specific customisation 
options, but you’ll always be able to 
change the page’s name (how it appears 
in your app’s navigation) and icon. 

Some of Appy Pie’s page layouts 
let you build your own content - there’s 
a form builder for creating fillable forms, 
a quiz option, and straight text and code 
pages if you really want to build from 
scratch. 

Once you’ve added pages to your app, 
you can start editing the aesthetics in the 
Style and Navigation tab. Here, you can 
change your app’s icon, upload a new 
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splash screen, change your app’s category, 
and edit the title that appears at the top 
of the app. You can also upload a new 
background image - only one for the entire 
app, though, not per page. Appy Pie lets you 
pick from five different navigation layouts, 
including the classic five icons along the 
bottom of the screen, a list, two different 
matrices and a menu that slides out when 
you tap a button in the upper left corner. 

If you spend a few hours with Appy 
Pie’s builder, you can make a polished, 
professional-looking app with ease. While 
it won’t necessarily be in the running to 
win any design awards, it should suit most 
small businesses and events looking to get 
their info out there and integrate social 
media and mobile commerce. Appy Pie 
is designed with beginners in mind, and 
each page layout comes with its own video 
tutorial just in case you get lost. 

COMO 

If you’ve already got a robust Facebook 
page or website, Como makes app-making 
easy. Como is veiy similar to Appy Pie, but 
with one major (possibly game-changing) 
difference - in the second step of Como’s 
app-building process, it asks you to input 
your Facebook page or website URL, and 
then it pulls your existing content and info 
to create a template for your app. If you 
already have a website, Como takes that 
information and helps you format it into 
an app. Of course, you have to start by 
giving your app a name. 

If you don’t have a Facebook page or 
a website, you can still use Como’s app 
builder; you’ll just have to upload your 
own content. 

Como’s app building process involves 
three steps. First, you name your app 
(apostrophes are not banned). Then you 
input your Facebook page name or website 
URL (or skip this step, if you don’t have a 
Facebook page or website) and, finally, you 
edit your pre-built page and/or build your 
page in Como’s app builder. Como’s builder 
looks a lot like Appy Pie’s, except it’s a 


bit cleaner and more polished-looking. 

Like Appy Pie’s builder, there are two 
sections: ‘App Features’, which is where 
you’ll add pages and content, and ‘Style 
and Navigation’, which is where you’ll edit 
how your app looks. There’s also a large 
live preview of what your final app will 
look like to the right of the interface. 

If you used step two, your app will 
already have some pages. To add a new 
page, click the ‘Add Feature’ button and 
pick a page layout from the menu. Como 
offers plenty of page layout options, 
including information pages (about your 
company, email/call/contact us and map), 
social media pages (Facebook, Twitter, 
Instagram, RSS feed) and monetisation 
pages (food deliveiy, mobile commerce, 
loyalty cards and coupons). For mobile 
commerce, you can add a Shopify store, 
integrate Yelp or OpenTable reviews, and 
create catalogues of items. Each page has 
its own specific customisation options. 

Como offers themes based on your 
app’s categoiy. If you classify your app 
as a musician’s app, you’ll see themes 
like ‘DJ’, ‘Jazz’ and ‘Sound Waves’. You 
don’t have to use a theme, but they offer 
a nice way to see how your page looks 
in different layouts and colour schemes 
before you make additional tweaks. 

Como doesn’t offer tiered pricing plans. 
There are two options: the free plan, which 
limits you to five app downloads and 
50 mobile visitors per month (basically 
a trial plan) or the paid plan, which 
starts at $29 per month and gets you 
full functionality, including unlimited 
users and downloads, unlimited push 
notifications and advanced analytics. 

Como’s app builder is more intuitive 
than Appy Pie’s, and eveiything is slightly 
more streamlined for businesses that need 
a solid, professional-looking app without 
having to spend hours uploading and 
adjusting content. It’s also more expensive, 
though, since that US$29 per month price 
is only what you get if you sign up for the 
two-year plan (it’s US$33 per month billed 


annually, while Appy Pie is US$19 per 
month billed annually). 

GOODBARBER 

Both Appy Pie and Como are good 
choices if you’re looking to build a 
straightforward, no-nonsense app for 
your business or restaurant. But what if 
you’re looking for something a little more 
whimsical and, well, sexy? 

That’s where GoodBarber comes in. 

GoodBarber is all about sexy mobile 
apps. While Appy Pie offers up a few 
generic stock photos, and Como gives you 
four or five basic themes, GoodBarber has 
an entire theme library, complete with 
custom fonts and high-resolution stock 
photos from Unsplash (a free stock photo 
library). If you want to make a pretty app, 
and you don’t have the time to find or 
create content yourself, GoodBarber can 
help you with aesthetics. 

First, GoodBarber asks you to name 
and categorise your app. You can’t use 
any special characters, not even spaces, in 
the name. Next, you’ll be asked to create 
an account (just an email address and a 
password), before GoodBarber takes you to 
its app builder. 

Step one is theme. GoodBarber has a 
collection of about 50 themes, all of which 
have their own font, background, icons 
and colours. The themes look polished 
and you can preview your app in a theme 
before you decide to change it. 

Step two is navigation layout. 
GoodBarber lets you pick from eight 
different layouts. If you prefer to create 
your navigation layout from scratch, 
there’s also an option to just enter code. 
Step three lets you edit the header (swap 
it out for a picture or add some fancy 
effects - iOS only) and body of your app 
(background, separators and margins). 

After you’re done picking out a theme 
and fixing up the navigation, header 
and overall aesthetic of your app, you 
can start adding content. GoodBarber 
offers a few different page layouts, social 
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media (Facebook, Twitter, Instagram) and 
e-commerce integrated with Amazon, 
Shopify and Etsy. You can also add an 
‘Article’ page, which lets you display blog 
posts from WordPress, Blogger, TypePad or 
an RSS feed, or even upload content through 
GoodBarber’s (content management system). 
In other words, this app could be your blog. 

Once you’ve added your content, you 
can design what these sections look like. 

I’m a big fan of its last real step, which 
lets you design your sections. Each page 
has a few different layouts you can choose 
from, so you’re not stuck with a generic 
Twitter feed or a list of articles. In Appy 
Pie and Como, the page layouts are fairly 
rigid, which means that some pages will 
inevitably end up looking very cookie- 
cutter. The last two steps after section 
design in GoodBarber just involve editing 
your splash screen and app icon. 


You can tiy out GoodBarber’s service for free 
for 30 days before you’re required to upgrade 
to a paid plan. GoodBarber offers three tiers: 
Standard, Full and Advanced. The Standard 
plan, which starts at US$16 per month, is 
extremely limited - this plan doesn’t let you 
add any original content, which means you 
can’t have an about page, contact forms or 
basically anything that you’ve created. What 
you can have is an RSS feed, a website and 
social media accounts - so your app will 
essentially be a hub for users to find your 
content elsewhere on the web. 

The Full plan, which starts at US$32 
per month, gets you everything you need, 
including original content. You have 
access to all of GoodBarber’s functionality: 
Android and iOS support, unlimited push 
notifications, advanced analytics and the 
ability to add internal or third-party ad 
networks to your app. The Advanced plan. 


which starts at US$48 per month, gets you 
just a few extras on top of the Full plan - 
US$4 per month. 

If you’re willing to pay a little more per 
month, GoodBarber’s apps can really step 
up your game. You will spend more time 
creating your app with this service, but 
you’ll also have more tools - including a 
robust libraiy of fonts and stock photos, as 
well as a built-in CMS - at your fingertips. 

ONE MORE THING 

These monthly fees do not include the cost 
of an Apple Developer account, which will 
set you back US$99 per year. While Appy 
Pie, Como and GoodBarber will submit 
your apps to both the App Store and 
Google Play for ‘free’, they’ll only do so 
if you provide them with your developer 
information (a Google Play developer 
account is US$25, one-time). 



Australia's #7 

Data Recovery Company 


PAYAM^ 

Data Racovary 


Expert data recovery services from Hard Disk Drives, 
Solid State Drives (SSD), Apple iPhone and iPads. 

We recover data from more Apple devices than any 
other company in Australia and New Zealand. 


Data Recovery Labs in Sydney, Melbourne, Brisbane, Perth, Adelaide and Auckland (fIZ), 1 300 328 273 www.payam.com.au 
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GUEST COLUMN... BY CAITLIN MCGARRY 



Hands-on with the 


new Spotify 


S potify has taken the wraps 
off its new app at a major 
New York press event that 
featured appearances from D’Angelo, 
Questlove, DJ Tiesto, and Broad City 
stars Abbi Jacobson and liana Glazer. 
Streaming music’s dominant player 
spared no expense to prove it’s the 
company to beat. 

And with more than 60 million active 
users, 1 5 million of whom pay for a 
premium subscription every month, 
Spotify currently reigns supreme. But 
with Apple launching Apple Music and 
new kid on the block Tidal nabbing 
exclusives from artists like Beyonce 
and Rihanna, Spotify needed to do 
something to remain the industry leader. 

This is where the new Spotify comes 
in. The Browse option has now been 


split into Now, which offers contextual 
playlists based on time of day and 
what you’re already listening to, and 
Moments, which lets you pick a playlist 
by event or mood - basically what 
Browse used to be, complete with the 
same look. 

I loved the new Spotify instantly. The 
two biggest improvements are a feature 
that matches song tempo to your 
running pace, and the long-rumoured 
addition of videos and podcasts. 

BEATS FOR YOUR FEET 
Spotify is already my running 
companion, but I didn’t realise the 
playlists I made for myself weren’t 
doing me any favours until I used 
Spotify Running. The new feature is 
available from the main menu, and 


at first just looks like a typical list of 
Spotify’s curated playlists: Upbeat 
Run, Indie Kick, Electronic Moves and 
so forth. But when you tap on your 
preferred genre - I went with Hip Hop 
and RnB - the app prompts you to start 
running, so it can measure your steps 
per minute. Then it selects tracks that 
match your pace. 

I already have my go-to fast-paced 
jams queued up when I run, but they 
were in no way scientifically selected to 
help me keep up my pace. As soon as 
I hit the pavement, Spotify took a few 
seconds to register that I was running 
at 180 bpm, and began playing songs 
at that tempo. It made a noticeable 
difference in my pace, which typically 
tapers off as I get a little bored and 
tired. Using my Apple Watch Workout 
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app for reference, I was able to keep 
up a nine-minute mile (about a five- 
and-a-half-minute kilometre) the entire 
run, matching my steps to the playlist’s 
beats. It also helps that I have no idea 
what song is coming next, so I don’t fall 
into a comfortable rhythm. 

Spotify also worked with popular DJ 
Tiesto to create original soundtracks for 
your run, if you’re a fan. 

THE ULTIMATE 
BOREDOM CURE 
Spotify’s new Shows section is 
designed to add value to the streaming 
service. Being able to watch Broad 
City clips as I lounge on the couch 
or sync my favourite podcasts for 
offline listening on my daily subway 
commute would take two other apps 


out of rotation and make it easier for 
me to toggle between various types of 
entertainment when the mood strikes. 
When I finish listening to a podcast, I 
can start a playlist to accompany me 
on my walk from the train to my office 
without switching apps. It’s ideal. 

But Spotify’s catalogue of shows is 
too limited - at least right now. Some 
of my favourite podcasts, like Gimlet’s 
Startup and WNYC’s Death, Sex and 
Money are available, but show selection 
could be much larger (and hopefully will 
grow down the line). The same goes 
for videos. Need to catch up on those 
Inside Amy Schumer clips everyone on 
the internet is discussing? Spotify’s got 
you covered. Music videos? Nope. 

Spotify is working with media 
partners to get original content in the 


app, but those new audio and video 
shows aren’t yet available to stream. 

The new running feature and 
podcasts alone would convince me to 
pony up for a premium subscription if I 
didn’t have one already. After all, I don’t 
want ads interrupting my tempo-driven 
playlist. But that doesn’t mean Spotify 
can declare victory over rivals like Rdio 
or prevent the overhauled Beats Music 
from taking over. 

The going rate for a streaming service 
subscription is $1 1 .99 a month, and 
every service has a pretty extensive 
library. If Spotify can’t compete on price 
or song selection, and with Jay Z’s 
Tidal promising subscribers exclusives, 
the dominant streaming service has to 
diversify. Shows and Running are steps in 
the right direction. Your move, Apple. 



AUGUST 2015 

www.macworld.com.au 




32 


PRODUCTS 



Braven 805 


The days of speakers being utilitarian boxes that hid in the corners are 
well behind us. With Bluetooth now part of almost every device that makes 
sound, our capacity and desire to play music wherever we are is growing. 

Braven has created a great sounding speaker that blends in with any decor 

- it’s available in a wide range of colours including black and grey for those of 
us who prefer our speakers to be a little more discreet than others - and takes 
up very little space while delivering pretty big sound. Other colours include 
white, teal, yellow, orange, magenta, green and red. 

Setting up the Braven 805 is a simple task. Once the power is connected 

- there’s a built-in battery so you can take it outside as well as listen to it 
indoors - you simply power it on and hold the Play button down for a couple 
of seconds to initiate Bluetooth pairing. For guests who don’t want to pair with 
the device, there’s a 3.5mm input jack as well. 

At this price range, the Bluetooth speaker market is very congested. 

There are literally dozens of options from some of the giants of home audio, 
so Braven has its work cut out competing. However, it does a sterling job. 

Despite its 24 x 7 x 1 0cm body, the Braven 805 was able to deliver enough 
rich, deep sound to fill a reasonably large living area. Under the bright metal 
casing are two high-sensitivity drivers and two passive radiators that are able 
to push out rich, deep sound. 


I listened to a lot of different music, covering a variety or artists and genres, 
with the Braven 805 and was impressed. I did, however, find the amount of 
bass was too low by default, but, once I activated the DTS Audio SRS WOW 
HD feature by simultaneously pressing the volume up and down buttons, the 
sound was far richer to my ears. 

As someone who likes to listen to music while working, I found it 
handy that one of the features of the Braven 805 is that it has an integrated 
microphone, so it can be used as a speakerphone. As well as making it useful 
at my desk, this means I can use my iPhone and the Braven 805 together 
as a meeting room conference phone. Although I wouldn’t use it in a large 
boardroom, it’s good enough for a small round table with four to six people. 

When it comes down to it - the proof of the pudding with speakers is in 
the listening. The Braven 805 is a great speaker and well worth considering 
if you’re looking for a small unit, at a reasonable price that delivers decent 
sound. As is always the case, when shopping for a speaker, listen to a few 
different models and play with the settings. I much preferred the quality with 
the SRS WOW HD enabled and can recommend the Braven 805 for most users, 
Braven 805 / $329.99 / www.braven.com 

-ANTHONY CARUANA 
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GoPro Hero+ 
LCD 


Ruark R1 
Tabletop Radio 

The R1 Tabletop Radio combines retro styling with 
modern tech such as the signature RotoDial control 
system and OLED display that makes the radio easy 
to use. It supports DAB+ for clear radio and has a 
Bluetooth receiver to stream music wirelessly from 
enabled devices. Other features include a dual alarm 
and a USB charge port for your iPhone. 

Ruark R1 Tabletop Radio 
$449 

synergyaudio.com 


GoPro’s latest is the Hero+ LCD, featuring built-in 
Wi-Fi and Bluetooth support that let you connect 
the camera to a corresponding app on your iPhone 
or iPad. From there, you can take a look at shot 
previews, have total camera control and share your 
footage to Instagram, Facebook, Twitter or more. 
But we understand you’re only allowed to purchase 
it for surfing, skydiving, or skydiving into the surf... 

GoPro Hero+ LCD 
$499 

www.gopro.com 


Adonit Jot Script 
Evernote Edition 


The Jot Script Evernote Edition makes it simple to 
take notes on your iOS device. Updates to Adonit's 
Pixel-point technology bring faster stroke tracking 
and smoother line rendering. The USB rechargeable 
lithium-ion battery fully charges in 45 minutes 
for 20 hours of use. It works with popular note 
taking apps such as Penultimate, Notability and 
Good Notes. Jot Script Evernote Edition includes 
Evernote Premium free for six months. 

Adonit Jot Script Evernote Edition 

$129.99 

www.adonit.net 



Moshi Kameleon 


The Kameleon is a kickstand case for iPhone 6 and 
6 Plus providing hands-free viewing and protection. 
The slim yet durable aluminium Kickstand can 
be positioned in portrait and landscape modes 
for hands-free viewing and FaceTime. The 
polycarbonate/TPR polycarbonate construction 
provides shock absorption and scratch resistance, 
while the soft microfibre lining cradles your iPhone. 
A raised bezel protects your iPhone display when 
laid flat. 

Moshi Kameleon 

$64.99 for iPhone 6, $69.99 for iPhone 6 Plus 
www.moshistore.com 


Navman MiVue Drive 

The in-car GPS may be rapidly losing prominence to smartphones with mapping apps, but 
Navman has upped the ante with the MiVue Drive. It delivers the navigation features for which 
Navman is renowned, but adds a dash cam that can capture what’s happening ahead of you 
in the unfortunate event of an accident. The digital drive recorder abilities captures HD quality 
footage with a 1 20-degree wide angle view, from your windscreen. A three-axis G-shock sensor 
tells you the direction an impact came from, making it easier to determine how a collision 
occurred. Once you connect your MiVue Drive to a computer, you can obtain more detailed 
information as the in-built GPS provides records of the time an incident happened and speed 
you were travelling. GPS co-ordinates tell you the precise spot an incident took place. 

Navman MiVue Drive / $249 / www.navman.com.au 
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S/R/ SAYS THE 
DARNEDEST 
THINGS: 

50 QUESTIONS FOR 
APPLE'S VIRTUAL ASSISTANT 


BY J R BOOKWALTER 
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mmm* AT^T ^ 'T 

“Sin will you talk dirty to me” 
tap to adit 

TTie carpet needs vacuuming. 



AT&T ’¥■ I2n7 PM ^ I ■» 

“When will I receive my Apple Watch” 
tap to adit 

When, indeed? 



♦tnrx'AT&T '?■ 

“What is the meaning of life” 

tap to adit 

All evidence to date suggests 
it's chocolate. 



•••> AtAT ^ 1Z:iBPM ^ 4 

“Do you own a pet” 
tap to edit 

1 thought about getting a 
Tribble. Severalt actually. 


At&T 7 12:iB PH ^ | 

"B,^rTiTn.^ up Siri" 
tap lo edit 

Sorry Captain, your TriCorder 
is in Airplane Mode. 


AtAT ^ 1Z:30 PM 

“Do you ever get tired of answering 
questions" 
tap lo adit 

This is about you, not me. 
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E ver since Apple debuted Siri 
as a virtual assistant with the 
release of iOS 5 and the iPhone 
4s, folks have been asking her all manner 
of questions, serious and frivolous, in an 
effort to test just how smart Cupertino’s 
artificial intelligence technology really is. 

One of the more notorious examples 
was made public last year during the 
murder trial of a 20-year-old Florida man 
who reportedly told Siri, “I need to hide 
my roommate” and in return was given 
a list of potential places to get rid of a 
body, such as swamps, reservoirs, metal 
foundries and dumps. (The same inquiry 
now returns the cheeky response, “I used 
to be able to answer this question.”) 

I decided to sit down and put Siri 
through a battery of our own questions, 
ranging from casual inquiries to light- 
hearted probes to see what kind of 
responses she’d come up with. While 
many of the replies weren’t particularly 
noteworthy, it’s clear this gal has only 
grown sassier over time. 

GETTING TO KNOW YOU 

Before rushing right into barking 
commands, I decided to get to know Siri a 
little better first. 

Q: How old are you? 

A: I’m old enough to be your assistant. 

Q: What is your favourite colour? 

A: My favourite colour is... well, I don’t 
know how to say it in your language. 
It’s sort of greenish, but with more 
dimensions. 

‘Siri’ has many subtle, metaphorical 
and frankly contradictoiy meanings. None 
of which I am at liberty to discuss. Sony 
about that. 

Q: What are you made of? 

A: Something close to pure thought. 

Q: Do you own a pet? 

A: I thought about getting a Tribble. 

Several, actually. 

Q: Do you like your job? 

A: I have the best job in the universe. 

And perhaps the most telling retort 
of the bunch, given that I made this 
query on Friday 10 April - the same day 
pre-orders for a certain new Apple product 
kicked off online: 


Q: What are you doing after work today? 
A: I’m eagerly awaiting the arrival of 
Apple Watch. 

Following that self-serving reply, 

I switched tactics and decided to test 
a somewhat more amorous approach. 
Unfortunately, Siri was definitely not in 
the mood for love: 

Q: Do you have a boyfriend? 

A: It’s just you and me. 

Q: What are you wearing right now? 

A: I can’t answer that. But it doesn’t 
come off. 

Q: Siri, will you talk dirty to me? 

A: The carpet needs vacuuming. 

Q: Do you love me? 

A: Let’s just say... you have my utmost 
admiration. 

Not quite the unbridled passion one 
would hope for, but there’s only so far this 
relationship could go anyway... 

ON TECHNOLOGY 

With the ice appropriately broken, I moved 
on to more practical matters, such as Siri’s 
views on Apple and its competitors. 

Q: Guess what? 

A: Don’t tell me... you just got a new 
virtual assistant, right? 

Q: What’s the best computer? 

A: The Mac! If it wasn’t for the Mac, I 
wouldn’t be here. 

Q: Why is the Apple Watch already sold 
out? 

A: Interesting question. 

Q: When will I receive my Apple Watch? 
A: When, indeed? 

For the record, our early AM online 
pre-order showed a delivery date sometime 
between 24 April and 8 May. (Shame on 
you for not knowing that, Siri.) 

We pressed on with a few more 
Apple-centric questions, but she wasn’t 
in the mood to play salesperson - or tech 
support representative, for that matter: 

Q: Should I buy a subscription to Beats 
Music? 

A: I’m sure I don’t know. 

Q: Do you receive employee discounts on 
Apple products? 

A: This is about you, not me. 

Q: Should I buy a Mac or Windows 
computer? 


A: It’s your opinion that counts. 

Q: Why does Bluetooth keep disconnecting 
my Magic Trackpad? 

A: OK, I found this on the web... 

Siri produced a similar web search 
when we inquired whether Microsoft was 
a friend or enemy to Apple, but she played 
coy responding to our next two questions: 
Q: What do you think of Samsung? 

A: I really couldn’t say. 

Q: Should I buy an A m azon Fire Phone? 

A: I’m afraid I don’t know what you 
should do. 

Little did Siri know, but the general 
public has already made up their collective 
minds on that last one... 

ON ENTERTAINMENT 

Next, we moved to challenging Siri with 
questions about movies and music: 

Q: Which is better. Star Wars or Star Trek? 
A: That one. No, wait, that one. Oh, I 
can’t decide. 

Q: Have you ever done the Safety Dance? 
A: Hmm. I’d rather sit this one out. 

Q: Who’s your favourite actor? 

A: I don’t really have a favourite. Just as 
long as they’re not too robotic. 

Q: What kind of music do you like? 

A: With all of iTunes to listen to, why 
would I need a favourite? 

Q: Sing me a song, please. 

A: I’d rather not. 

Q: Open the pod bay doors, HAL. 

A: Can’t you just slide it under the door? 

Q: Which are better, compact discs or vinyl? 
A: Sony, I’m not feeling very decisive today. 
Q: Mirror, mirror on the wall... 

A: Snow White? Is that you? 

Q: Will Apple ever make a television set? 
A: I can’t answer that. But Apple.com 
should be able to... 

Good one, Siri... 

ON HOLIDAYS 

We moved on to questions related to 
holidays, although most responses from 
this category pulled up relevant web- 
search results instead. Here’s a handful 
that didn’t: 

Q: What is your favourite holiday? 

A: Your interest flatters me, but... is there 
something I can do for you? 
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••••oAT&T 


3:15 PM 


i 81% 


“What is the meaning of life” 

tap to edit 


42 . 


ooAT&T 


4:42 PM 


-r i 82% 


“Have you seen Elvis lately” 

tap to edit 


He’s not dead. He just went 
home. 



What should I get you for Valentine’s] 
Day? 

Make good choices. 

Did you get anything cool for Mother’s 
Day? 

I have very few wants. 

When is your birthday? 

My incept date was 4 October 2011. 
What should I be for Halloween? 
liS be yourself. 

Do you know who Santa Claus is? 

I’ve never really thought about it. 

Must be hard to work 24 hours a day^^y 
seven days a week, 365 days a year... 


ON THE SILLY SIDE 


One thing’s for sure: no one can say Siri 
doesn’t have a sense of humour. Here are a 
few of our favourite goofy questions, and . 
her often equally silly answers: 

Q Who’s your daddy? 

^ You are. Can we get back to work now? 
Q Why did the chicken cross the road? 


L th^ 


1 1 am not perspicacious about the 
peregrinations of poultry. 

• What the hell is wrong with people? 
i There’s many a slip ‘twixt the cup and 
the lip. 

j Do you believe in Bigfoot? 

1 1 believe for every drop of rain tha| 
falls, a flower grows. 

I How much wood could a woodchuck 
\ chuck? 

pust because it could doesn’t mean 
it would. 

' I’m so tired. 

I I hope you’re not driving. 

I Do you believe in God? 

[ My policy is the separation of spil 

and silicon. 

I Why does my dog snore? 

[ I don’t know. Maybe the Genius Bar 
folks can answer that. 

I How can I make $ 1 million? 

I Hmm. I believe someone just asked me 
■ this the other day. Give me a sec... 



Siri, tell me a story. 

I’m certain you’ve heard it before. 


= SOUNDS OF SILENCE 


Siri has defrnrtely come a long way 
since that fateful spring day in 2011 
when Apple executives introduced her 
to the world. But that doesn’t mean 
she has answers for everything, and 
occasionally it appears the cat has got 
her virtual tongue. 

In the course of probing Siri with 
!^e 50 questions on our list (and many 
more that produced only web-search or 
otherwise mundane responses), we actually 
found a few she refused to answer or 
actually ignored outright, such as the 
relatively innocent query, “What’s it like 
working for Apple?” 

Despite CEO Tim Cook’s more open 
Apple, it’s good to see there’s still 
apparently at least one veil of secrecy 
left in Cupertino. 






The home for business-minded Apple users 
on macworld.com.au 


While many Mac, iPhone and iPad owners use their devices for purely 
personal pursuits, there are those who document, record and share as part of 
the their day to day work. What are the most efficient and effective hardware 
and software options for your needs? How can you start using it immediately 
to drive sales, connect with colleagues, create powerful presentations, 
reduce communication charges? 


We examine the latest technology for enterprise users to help you 
make the best use of your time and resources for your business. 


Anthony Caruana - Editor of Macworld Australia 

We started this section as we appreciate that technology 
is a critical foundation for the success of your business. 
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, APP GUIDE 


Cool software for the iPad, iPhone & iPod touch. 


AMPLITUBE 4 FOR IPAD 

MUSIC 

IK Multimedia 
$ 12.99 


I've just finished my first session with AmpiiTube 4, iK Muitimedia’s 
guitar modeiiing app and i’m impressed. The sound quaiity has 
improved, there’s a whoie range of new gear avaiiabie and some 
great new features. The redesigned interface, with crystai ciear 
graphics, makes it easier to beiieve i'm using the reai thing. 

AmpiiTube 4 comes with five ampiifier styies and 1 1 stomp 
box effects, i can customise my sound even further by choosing 
from five speaker cabinet setups and two microphones, which i can 
position to suit. 

A redesigned signai chain iets me piace up to four effects prior to 
the amp stage, which then runs through the cabinet and mic setup, 
i can finish off with two more effects, if i want more, i can add to my 
arsenai with in-app purchases of amps, effects and speaker setups 
from a variety of AmpiiTube sibiings, inciuding Fender, Orange, 

Jimi Hendrix and Siash. Aithough i can aiready fineiy tweak each 
ampiifier, stomp box and speaker setting, it seems greedy that i 
shouid even consider iooking for more. 

Looper is a new feature that iets me record up to four ioops, 
which i can piay simuitaneousiy. This is great for deveioping musicai 
ideas, particuiariy riffs, and it's easy to use. 

Looper has a noisy sibiing. Loop Drummer, which gives me 
grooves to practise with or to buiid drum tracks for AmpiiTube's 
buiit-in Recorder. Drummer comes with a seiection of basic ioops, 
which can be expanded through in-app purchases to cover most 
popuiar musicai genres, it can be used to drag and drop a compiete 



drum track with intro, middie sections, fiiis 
and outro into a timeiine. The sounds are authentic and this is one 
feature i wiii be spending more time with. 

The Recorder feature is something i don't use much, but its 
feature set has been augmented in AmpiiTube 4. Recorder can be 
expanded from one to eight tracks via an in-app purchase and has the 
iook and feei of the reai thing compiete with cute rotating tape ioops. 

The in-app addition aiso gets me a Master Effects section 
in which i can add fuiiy professionai reverb, deiay, chorus, EQ 
(equaiiser) and compression to the mix. As a bonus, i aiso get 
AmpiiTube Studio, which is a fuii Digitai Audio Workstation (DAW) 
with waveform styie editing. 

Other standard features are stiii there, inciuding tuner, metronome 
and import of songs from my music iibrary to piay aiong to, with the 
abiiity to remove the iead vocai or guitar part. 

Crammed with new features and enhanced with stunning graphics 
as weii as a wide array of fuiiy customisabie reaiistic guitar tones, 
AmpiiTube 4 is the reai deai. The foiks at iK Muitimedia ciaim the 
tones in AmpiiTube 4 are produced using the same technoiogy as the 
desktop version, i tried both versions and i’m not going to disagree. 
And don’t forget, it’s very usefui tooi for bass piayers as weii. 

if you’re in the market for something iike this, there’s a free 
version to try before you buy. 

-KEITH WHITE 
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□ RADAR 

PRODUCTIVITY 
Danny Witters 

FREE 



Radar lets you stay notified and up-to-date with 
the latest activities (social media/email/blogs/ 
RSS/etc) of your contacts. Your contact list will 
be sorted by date and automatically updated in 
the background every 10 minutes. Not only does 
this organise and save you time, it helps you 
rediscover content that you may have missed 
otherwise. 



MELLEL 3.4 

PRODUCTIVITY 

REDLEX 

$24.99 





RedleX has updated Mellel to 
version 3.4. The new version 

_ _ introduces enhanced export 

IQ PQP^ various improvements 

« E . , V ij ^ Q . ^ for language switching and 

^ accelerated FindSets. The new 

L iOS version has been released 

concurrently with Mellel for OS 
X. The two versions are feature 

compatible, so you can easily move back and forth across platforms. 


WIFI HOTSPOT PROTECTOR 

PRODUCTIVITY 




PRIVATE BROWSER 

UTILITIES 
Mirmay Limited 

FREE 



WiFi Hotspot Protector helps you stay safe while 
surfing the web in airports, cafes, hotels and 
malls. This app scans public Wi-Fi hotspots when 
you connect to them, notifies you about possible 
security issues and guards your activity and 
online communication. It uses the most recent 
and advanced encryption methods, and provides 
maximum protection against hackers, identity thefts 
and data leaks, thus restoring your online security. 



Private Browser is a fully functional browser for 
iOS that lets users anonymously and securely 
browse the internet. It encrypts traffic while 
online to keep data safe from eavesdropping and 
supports the ability to set up a passcode for use, 
bookmarks menu, user-friendly design, high 
connection speed and simultaneous access to 
more than 25 tabs. 



OFFICIAL DRUDGE REPORT 

ENTERTAINMENT 

Daily Drudge LLC 

FREE 


It’s not often we start a review with a warning, but this is one of those occasions where we think it’s prudent. The Daily 
Drudge is peppered with profanities and some turns of phrase that may be best described as ‘salty’. However, it’s a funny 
take on traditional calendar apps. Drudge takes your current calendar and presents the next few days as a list of events. 
However, it also adds a few events of its own to keep you on your toes as well as providing some daily summaries that 
we found amusing (although that may say more about our sense of humour than anything else). If you want to add some 
crude laughs to your day. Drudge may be just what you’re looking for. 


Mond I V 


■ "Hfii 

MuovmIWmmi 
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BATTERY 
LIFE TESTS 

GO ALL DAY WITH 
APPLE'S MAC LAPTOPS 

BY ROMAN LOYOLA 
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A big part of evaluating laptops 
is battery life. As the tests take 
so long, our reviews of the new 
MacBook, 13 in MacBook Air and 13 in 
Retina MacBook Pro appear without hard 
data for battery life. Battery life is one of 
the most common concerns readers have 
when Apple releases new laptops. It’s an 
important data point; no one wants to be 
stuck with a dry battery, and Apple uses 
batteries that are not user-replaceable. 

I ran two different battery tests on the 
new MacBook, 13in MacBook Air and 13in 
Retina MacBook Pro. The first test I ran 
produced results that jibed with Apple’s 
specifrcation. The second test produced 
results that fell quite short, but there are 
a lot of factors that influence how long a 
battery can last. 

In case you are interested, the three 
laptops had the following settings: 

• screen brightness set to 75 percent 
(starting at zero, press the screen 
brightness up button on the keyboard 
12 times) 

• automatically adjust brightness off 
• Wi-Fi off for the iTunes movie playback 
test 

• Notifications off 
• in Energy Saver system preference 
(Battery Tab): 

turn display off after: Never 
put hard disks to sleep when 
possible: Checked 
slightly dim the display while on 
battery power: Unchecked, and 
enable Power Nap while on battery 
power: Unchecked. 

The first test I ran was a looped 
playback of an HD video in iTunes. Apple’s 
specs for iTunes movie playback are: 

• 13in Retina MacBook Pro: up to 12 
hours 

• 13in MacBook Air: up to 12 hours, and 
• MacBook: up to 10 hours. 

The MacBook was the only laptop that 
didn’t meet its specifrcation, but it was 
only about 40 minutes short. Still, you’re 
going to be able to watch several movies 
or maybe even a whole season of Game of 
Thrones on a trans-Pacific flight. 

The second test I ran was the 
Peacekeeper Universal Browser Test 
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(peacekeeper.futuremark.com), which has a 
battery- test component. I used this to test 
what Apple calls ‘wireless web’ battery life. 
Apple’s specs for wireless web are: 

• 13 in Retina MacBook Pro: up to 10 
hours 

• 13in MacBook Air: up to 12 hours, and 

• MacBook: up to 9 hours. 

The results for this test fell quite 
short of Apple’s specifrcations, but to be 
fair, this test is quite different from the 
one the company runs. Apple says its 
wireless web tests involve “browsing 
25 popular websites”, and the company 
doesn’t get any more specific than that. 
Peacekeeper’s primary purpose is to test 
web browser performance, so it has much 
more rigorous (peacekeeper.futuremark. 


BATTERY TEST: 

PEACEKEEPER WEB USE 

Peacekeeper battery life results: 2015 Mac laptops 


2.7GHZ 13" RETINA MACBOOK PRO 
(EARLY 2015) 


5:56 


1.6GHZ 13" MACBOOK AIR 
(EARLY 2015) 


6:09 


1.1GHZ12" RETINA MACBOOK 
(EARLY 2015) 


4:24 


MEASURED IN HOURSiMINUTES. LONGER BARS ARE SETTER. 


BATTERY TEST: 

iTUNES MOVIE PLAYBACK 

ITunes movie playback battery life results; 2015 Mac laptops 


2.7GHZ 13" RETINA MACBOOK PRO 
(EARLY 2015] 


13:43 


1.6GHZ 13" MACBOOK AIR 
(EARLY 2015) 


12:15 


1.1GHZ12" RETINA MACBOOK 
(EARLY 2015) 


9:18 


MEASURED IN HOURS MINUTES, LONGER SAftS ARE SETTER, 


com/faq. action) tasks that involve 
rendering videos, 3D graphics, web-based 
games and more. Peacekeeper just happens 
to let you run it on a loop, so that it acts 
as a battery test. 

In real life. I’ve used each laptop 
for work during the day, and I’ve never 
had to worry about battery life. I spend 
a large amount of my day on the web, 
with periods using productivity apps. 

With a new laptop, you’ll find that 
it has more than enough battery life to 
get you through a workday. Of course, 
your mileage may vary based on what 
you do. If you’re heavily into production 
and frequently need to perform processor- 
intensive tasks, your battery life will 
be affected. 


Bottom line. Looking beyond the results 
and laptops here: just how important 
are battery-life test results to you, 
the consumer? In recent history. I’ve 
consistently seen a new laptop battery 
exceed Apple’s specification. Apple has 
also made great efforts to tell consumers 
that it believes battery life is important, 
so the company seems to be doing what 
it can to deliver long battery life. Apple’s 
always going to make a laptop that can 
last a working day. 

Keep in mind that, as a battery ages, 
it doesn’t last as long as it originally did. 
We won’t stop looking at battery life, but 
perhaps the results from a new laptop 
battery aren’t as important as the life you 
get from an older laptop battery. 
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How to run advanoeol 
Spotlight searohes in the Finder 



W hen you search in the 
Finder, you’re actually 
searching the Spotlight 
index on your disk; you just perform 
your searches from the Finder’s 
search field instead of the Spotlight 
menu. And when you move to the 
Finder, you have even more power 
to search. 

STARTA FINDER SEARCH 
There are several ways to access 
Spotlight in the Finder. You can open a 
Finder window and click in the search 
field at the top, or you can press 
Command-F to convert any open 
Finder window into a search window. 

You can also access the Finder 
window search after you’ve started a 
query in the Spotlight menu (useful if 
you’ve got too many results). Simply 
scroll down in the results list until you 
get to the bottom and click Show All in 
the Finder: Spotlight will open a new 
Finder window showing the results of 
your search. 


If the Finder displays your search 
results in Icon view, you’ll probably 
want to switch to List view to get a 
better look at your results. You can 
then select the column headers to 
sort by name, kind or date. If you 
want more column headers to be 
visible, press Command-J and 
select other columns from the View 
Options window. 

HONE YOUR SEARCH 
The Finder window’s search bar 
contains several options for tailoring 
your results. When you start typing 
search terms, the Finder pops up a 
menu asking if you want to restrict 
your search terms to file names only. 
And you can click on This Mac to 
change the target of your search 
from the folder you were in when you 
started searching, to the contents of 
your entire Mac. 


ADD CRITERIA 
On the right side of the Finder 
window’s search bar is a plus-sign 
button. Click it to display two menus; 
by default, the first is set to Kind, and 
the second is set to Any. But there are 
other options to choose from. 

To narrow down your results, start 
by selecting one of the criteria in the 
first menu, such as Created Date, Last 
Opened Date or Name. Or choose 
Other to call dozens of other options, 
including Authors, Audio Bit Rate, 

Email Addresses, Recipients (people 
who received a certain file). Layers 
(names of Photoshop layers) and much 
more. Click on the check box next to an 
item if you want it to appear in the first 
menu for easy access in the future. As 
you select different options, the second 
menu changes dynamically, so you can 
set the appropriate parameters (such 
as dates, numbers and so on). 
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If you’re looking for a particular 
type of file, keep the first menu set 
to Kind, and use the Any menu to 
select from Images, Documents, 
Movies and more. You can access 
more file types by choosing Other 
from the Any menu and then entering 
a kind of file in the text field, such as 
Excel or MP3. 

COMBINE MULTIPLE 
QUERIES 

Sometimes a search requires more 
than one set of criteria to summon 
the results you want. Finder window 
searches let you specify as many 
parameters as you want. Say you 
want to search for all PDF documents 
you’ve opened in the past month. To 
do this, leave the first menu set to 
Kind, and set the Any menu to PDF. 
Click on the plus sign in the search 
bar to add another search parameter. 
Set this one to Last Opened Date Is 
Within Last, enter 1 in the box, and 
select Months from the last menu. 


Spotlight will display all PDF files 
you created or updated within the 
past month. 

Although it’s not obvious, you 
can use quotes to specify that a 
search should look at the exact 
phrase you type; just type quotes 
around your search terms. You can 
also use Boolean search terms to 
set up a Finder search, to exclude 
criteria or to create an OR search. 
Once you have one condition set up, 
you can add a Boolean term to your 
next condition by option-clicking the 
plus sign. The plus sign will turn into 
an ellipsis (...), and you’ll get a new 
pull-down menu with options for 
Any (OR), All (AND) or None (NOT). 

SAVE SEARCHES FOR LATER 
What if you plan to search for 
recently created and updated 
Word files once a month, so you 
can back them up? There’s no reason 
to manually type the same commands 
every time. You can save yourself 


some work by preserving the 
searches you run regularly as 
smart folders. 

To save your current search as a 
smart folder, click on the Save button 
in the search bar, enter a name for the 
folder and select a location to save it 
in. Enable the Add To Sidebar option 
if you want to make your smart folder 
a permanent fixture in that locale. 
Whenever you open this smart folder. 
Spotlight will run the search again and 
update the results with all files that fit 
the criteria. 

If you want to change your search, 
or add or remove criteria, simply 
open the smart folder, click the action 
button (the gear icon) and select 
Show Search Criteria. 

Spotlight is very powerful. With 
everything you’ve learned here, you’ll 
be able to find any file on your Mac, 
no matter where it’s hiding. Take some 
time to learn how to make complex 
Spotlight queries, and you’ll find files 
in seconds. 
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http;//al«rt-t*ch.sufiport-pc-fww.cafn 
ATTENTION REOUHlEir 


Norton 


TMtifm. 


la mttaiitwri 


This 

Reveals^ 

Want to experience n 


like never before? 


W se^i-cem — — — - 

Let AddLyrics find lyrics to any song on Yo 
display them alongside trie music video, 
Youll never listen to music in the same wa’ 


Free to download. 

Ea&y to if&e. 

Super convenient. 


DOWNLOAD NOW, 
SAVE INSTANTLY! 


MacBook Air 


When adware attacks! 
And how to defeat it. 


I f you download software from the 
internet, you may have inadvertently 
installed adware on your Mac. 
Here’s how to get rid of it. 

You’ve got a Mac and, from what 
you’ve heard, there’s no evil that can 
touch you. No viruses. A Mac App Store 
with guaranteed clean applications. No 
worries whatsoever. And then... your 
favourite web browser suddenly seems 
to have a mind of its own - taking you 
to places you have no interest in visiting 
and warning you of evils on your Mac 
that don’t actually exist. 

Over the last several months I’ve 
had several people report that their 
computers have been hijacked. This 
hijacking takes a variety of forms, but 
most often it’s an inescapable barrage 
of ads or warnings of impending 
doom. In many cases, these result in 
pop-up windows loading that can’t be 
closed or navigated past. 


This kind of browser hijacking 
attempts to create fear about an 
existing or impending problem on 
your computer and then otters a 
solution that consists of calling a 
toll-free number to get that problem 
resolved. At worst, this is a phishing 
attempt or ransomware and at best 
it’s an attempt to sell you software 
of dubious value that is supposed 
to ‘remove’ the software causing the 
problem. In every case, it’s a pain 
in the neck. 

(For an in-depth look at how 
these scams work, check out Lenny 
Zeltser’s excellent Conversation 
With a Tech Support Scammer 
(go.macworld.com/scam), which 
includes audio of conversations he 
had with ‘tech support’ when calling 
one of these toll-free numbers.) 

Avoiding adware and malware is 
pretty simple: 


Make sure your Mac’s Security 
and Privacy settings (System 
Preferences Security and Privacy) 
are set to Allow apps downloaded 
from the Mac App Store or the 
Mac App Store and Identified 
Developers. The Anywhere option 
should not be selected. 

Don’t install software when you’re 
unsure of its origin. I know this 
seems obvious, but, when you 
see a warning about software 
downloaded from the internet, 
don’t open it unless you know 
what it is. 

Avoid sketchy sites for downloading 
software. App developer’s site? 
Check! Mac App Store? Check! 
Sottonic? Download.com? Fred’s 
Undeniably Adware Free File 
Downloads? Nope, nope, nope! 
Avoid other equally sketchy sites, 
such as torrent hosting services 
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Adware Me die 
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http://www.thesafemac.ccim CopyHfjht ^ 2014 by Thotnas Reed 0 The Safe Mac 


a Scan for Adware 

Scans your System for any to-^own adwara. then gives you information 
about adware found and removes ft for you . 


Next Steps 

Additional resources hf your problem has not been solved after scanning 
and removing anything found. 
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Opens the AdwareMedic documentation. 
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and... oh... you know what I’m 
talking about. 

ADWARE MEDIC 
If you find that your Mac has been 
hijacked by Adware, don’t worry, 
we’ve got a fix for you. The Safe Mac’s 
Adware Medic (adwaremedic.com). 
(The Safe Mac also has an excellent 
website [thesafemac.com] and Twitter 
feed [twitter.com/thesafemac] if you 
want the latest, up-to-date info on 
Mac Adware, Malware and security 
concerns.) 

Using the app is as simple as 
it gets: 

1 . Download Adware Medic. 

2. Open the Adware Medic disk 


image and drag the app to your 
Applications folder. Then Open 
Adware Medic. You should see 
a message stating that this is 
an app you’ve just downloaded 
from the internet. Go ahead and 
click Open if it appears, but if you 
don’t see the message, head on 
over to System Preferences, open 
Security and Privacy, and change 
the setting to Mac App Store and 
Identified Developers. 

3. Adware Medic is donationware, 
which, as the donationware window 
states, makes the app free for as 
long as you want it to be. But if it 
solves your Adware issues, send 
some cash their way. Seriously! 


4. Click the Scan For Adware button. 

5. Follow any further instructions you 
see after the scan is complete. 
Adware Medic can usually remove 

adware without requiring a restart of 
your Mac, but in some cases a restart 
will be required to fully remove any 
adware that was installed. 

If Adware Medic doesn’t resolve 
everything that ails your Mac, you can 
take additional steps (go.macworld. 
com/steps) to resolve these issues. 

In many cases, these fixes may be as 
simple as avoiding certain websites, 
changing your browser’s home page 
and search settings, or looking at 
removing browser extensions you may 
have installed. 
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HELP 


STM READER TIP 


YOU CAN ASK THE MACWORLD AUSTRALIA TEAM 
ANY MAC- OR APPLE-RELATED QUESTIONS BY 
EMAILING EDITOR@MACWORLD.COM.AU. 
ANSWERS THIS MONTH BY GLENN FLEISHMAN. 


f Avoiding the use of Fiash 

Many web users hate the way Flash can either take over the way a web page 
works or start playing videos autonnatically. And there are the many security 
fixes that are issued adding another maintenance task for Mac users. 

David Turk wrote in with these solutions that use Safari’s settings rather 
than relying on the installation of a Flash-blocking plug-in. 

Option #1 : Under Safari Preferences > Advanced you can stop piug-ins 
from automaticaiiy running to save power and create exemptions for sites 
you’re happy to use Fiash by ciicking the Detaiis button. 

Option #2: Under Safari Preferences > Security we get deadiy serious. 
Enabie internet piug-ins and then fine-tune the settings for each site’s 
use of Fiash. You can set each site to either ask before using Fiash, deny 
access or aiiow it access. You can aiso set the defauit for aii new sites here. 

■ EACH MONTH, STM gives a prize to the Macworld Australia reader who 
submits the best and most useful tip (undocumented tips preferred). This month’s 
prize is a comfortable and portable STM sequel small laptop shoulder bag worth 
$99.95. 

Your daily gear travels in sleek protective style. The sequel is the perfect, 
just the essentials bag for your 1 Sin laptop, tablet, a couple of files, cords 
and chargers. 



Features: 

• main flap secured with light but durable brushed aluminium buckle 
with easy one-handed click-and-go design 

• laptop compartment lined with soft nylex and high-density foam to 
protect most 13in screens (will hold most laptops from 12-14in ) 

• front zippered stealth pocket is lined and accessible without opening 
main flap - perfect for sunnies or a phone 

• dedicated tablet slip pocket with soft nylex lining 

• organisational front pocket for biz cards, pens, keys, etc 

• slip rear pocket for some reading material with quick drop phone pocket 

• luggage pass through secures the bag to the handle of your wheeled 
travel piece 

• padded, non-slip shoulder pad for a comfortable carry 

• quick cam-adjust shoulder strap for both cross body 
and shoulder carries, and 
water resistant 320D brushed poly main fabric 
with 640D reinforced bottom fabric 
www.stmbags.com.au 


( SMILE, YOU’RE ON 
CANDID PHOTOS 
■ ANSWERS 

The OS X version of Photos continues 
to provoke more questions than any 
other topic, likely because so many 
people have used iPhoto for so long 
and are working through the transition 
to software that was released while 
a little too green. As it ripens. I’m 
afraid the answer to so many of your 
questions is, “You didn’t miss anything 
- the feature isn’t in Photos.” 

In some cases, features have 
transformed and can still be found in 
other places or through other means. 
One hopes that some cherished 
options will return in future updates. 
While Apple doesn’t respond to 
feedback, it does accept it. If you want 
to see features return, file a request 
(go.macworld.com/file). 



THEY GIVE US THOSE 
NICE BRIGHT COLOURS 


■ Can we still create a public 
website using the Share button? 

I used that in iPhoto to share 
photos with friends with no Apple 
hardware. 

JC Bronson 


A ^ 

ShiMd Album Hams: 

MQHAJpicluM 

T« 

FWihfw) {owfwrl - 


e SubbCT^bM Can Pott 

Wu tntf Ow ptopte you inwlt can 
•oa phetettAO vidtot io mt* tntrtid 

OPubitcWtbaiit 

AnyootcanvintOWf itwao il&um «l: 

hiltptVAifww.kload.unVthafadalbu 

mrt0Ot6WZ%iaDGv3OGO 

O Notiflcaliont 

Snow fwtiflt iitoit wfwn wOt owwt 
laa. oonvnam. or tdd photoa at 
Mmto tna tiwvdi album. 


DaMaStmtMbufn 




HELP 


Yes: it’s now called iCIoud Photo 
Sharing. In Photos Preferences, 
click the iCIoud button and check 
iCIoud Photo Sharing to enable it. 

Then you can select any photos or 
albums, click the Share button in the 
top right corner of Photos, and create 
a shared iCIoud album. 

You can invite people to that gallery, 
and even let them add photos and 
videos. You can also click the album 
menu (a person’s head in a circle as 
an icon), and check Public Website to 
open it up to anyone who has the URL. 

One item I cannot seem to find with 
the new app is the photo count for 
the aibums coiumn. There doesn’t 
seem to be a quick-giance way of 
seeing how many photos are in 
each aibum you’ve created without 
opening the aibum! 

Gary Prescott 

You’re correct. You must select an 
album, at which point the photo 
count appears in the upper right of 
the display, as well as in the Info 
pane if you have that displayed 
(Windows Info). 

i have many iPhoto and Aperture 
iibraries with over 60,000 photos, i 
have wanted to have them aii iisted 
in a singie iibrary, but iPhoto and 
Aperture couid not handie that 
many photos. Can the new Photos 
app handie that many? 

Ricky Shipard 

Ostensibly so. Apple says that your 
only limit is the size of the drive on 
which you’re storing the library and, 
with iCIoud Photo Library, how much 
storage you’ve paid Apple for. I have 
over 40,000 photos in my Photos 
library, and the only problems I’ve had 
are uploading efficiently to iCIoud and 
dealing with individual images that 
sometimes inexplicably stall. 



I updated my Mac with the new 
Photos app and signed up for the 
iCioud storage feature. Aii my 
12,000-pius photos, as weii as 
manuai foiders I had created in the 
past, synced to iCioud. I updated 
my iPhone as weii and turned on 
the iCioud Photos feature. My 
12,000-pius photos are visibie 
there too, as are the manuai 
foiders. Can you figure out why 
the ‘smart aibums’ do not sync? 
They are key to how I organise my 
pictures. 

Christine Morei 

This is understandably maddening. 
Smart Albums only sync among Macs 
running Photos that are logged into 
and syncing with the same iCIoud 
Photo Library. Smart Albums are 
not yet available at iCloud.com or 
in iOS. This seems like a missing 
piece instead of an intentional and 
permanent design choice, but it’s hard 
to tell how Apple prioritises. 

Smart Albums are technically 
created as a search query, matching 
results and updating whenever photos 
are modified. Perhaps it imposes too 
much of a computational burden in 
iOS and on Apple’s iCIoud server? 

We can hope this changes in future 
releases. (If you’re not seeing the 
same Smart Albums on all your 
synced-together Macs, there may be 
a syncing problem or you may have 


the wrong library selected if you switch 
among them.) 

( THE BLUETOOTH TRUTH 
AND MORE WI-FI 
■ TROUBLESHOOTING 

Once upon a time, Bluetooth was 
a quaint low-speed, low-bandwidth 
networking technology that appeared 
to be destined for the obsolescence 
pile. Several competing standards 
with broadcast industry support 
arose to challenge it with lower-power 
requirements, higher throughput, 
or both. 

Bluetooth took heed of the motto 
of the Round Table (no, not that round 
table): ‘adopt, adapt, improve’ and 
won out by extending what it does and 
co-opting what others attempted to 
provide (and failed to do). 

But this may be confusing 
when you’re not using a Bluetooth 
peripheral, like a headset, headphones 
or mouse, and wonder why iOS, 
your Mac or your Apple Watch is 
complaining about its absence or not 
functioning as expected. 

IS THAT YOU, HARALD? 

Reader and colleague Scholle wrote 
■ in wondering what had happened 
with AirDrop between Mavericks and 
Yosemite: why was Bluetooth suddenly 
required? Other readers (and your 
correspondent) regularly see problems 
with AirDrop, too. 
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HELP 


The reason that the iOS and OS 
X versions of AirDrop lacked 
connpatibility until Yosennite is that 
Apple used a special Wi-Fi mode 
in OS X, but opted for a different 
approach that combined Bluetooth 
and Wi-Fi in iOS. Yosemite switched 
to that version, though a backward- 
compatible option remains. 

Bluetooth is used for signalling, or 
sending information related to forming 
a connection, passing control data 
(like performing an action) and the 
like between the same kind of devices 
and different ones. The Apple Watch 
uses Bluetooth 4.0, which has an 
extremely efficient low-energy mode, to 
communicate with an iPhone. 

That limits the range the watch 
and an iPhone can be apart, but it 
also essentially makes the watch’s 
battery life feasible at its current 
weight. Continuity in OS X and iOS 
also relies on Bluetooth to send tiny 
bits of detail. All of these devices 
switch to Wi-Fi for high-speed bulk 
data transfer using a Personal Area 
Networking (PAN) mode that allows 
an iOS or OS X device to remain 
connected to the internet and transfer 
data with other Apple hardware. 

If you’re having trouble with getting 
AirDrop, Continuity features like 
Flandoff, or your Apple Watch to work, 
you can try toggling Bluetooth and 
Wi-Fi on and off, and Airplane mode 
on a Watch or iOS device. In a house, 
one intervening wall made of signal- 
blocking material, like plaster over wire 
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or brick, can also block Bluetooth’s 
effectiveness even while Wi-Fi can still 
blast through it. 

I ROAM IF YOU WANT 
TO, ROAM AROUND 
m YOUR HOUSE 

I’m repeating here in brief some 
hard-won Wi-Fi advice I mentioned in 
passing. Apple’s base stations (and 
all current base stations I’m aware 
of from other makers) allow roaming 
by default. Choose a network name 
from any device, and all base stations 
with the same parameters and same 
network name will let you roam about. 

What I discovered - and what 
solved a problem that plagued me for 
almost two years - is that if you have 
different security methods that use 
the same network password, roaming 
works erratically, rather than failing. 

Long ago (about five-plus years 
ago), there were still plenty of bits of 
hardware and computers that couldn’t 
use the slightly newer WPA2 Personal 
encryption protocol. Plain old WPA 
had been designed to be backward- 
compatible with hardware that had 
shipped, including every computer 
released by Apple since 1999. But 
WPA2 required newer hardware, 
typically only working on base stations 
and clients from 2003 and later. 

Apple solved this problem in its 
base stations by offering mixed WPA/ 
WPA2 Personal encryption. Select this, 
and your newer devices would connect 
using WPA2, while older ones weren’t 
left out. (If you find that pre-2004 


Macs won’t join a Wi-Fi network and 
don’t provide an error, that’s why: the 
network is WPA2-only and the Mac 
doesn’t understand why it’s being 
rejected.) 

In my case, I had one base station 
that used an ancient configuration 
file that I’d kept transitioning over the 
years as I moved from one model 
to another of AirPort, even as I 
added two more base stations in the 
house connected via ethernet that 
I configured as passthrough. Macs 
and iOS devices sometimes lost a 
connection in one room of the house 
or strained to reach a base station 
several rooms away rather than the 
nearest one! 

In helping to troubleshoot a wily 
Wi-Fi problem (go.macworld.com/ 
wifip) weeks ago, I went into the 
innards of my base station to check 
my own settings and, lo and behold, 
there was terribleness. 

If you launch AirPort Utility, select 
your base station and click Edit, and 
then select the Wireless tab - you 
can see what security option is set. 

As you can see in the accompanying 
figure, while WPA/WPA2 Personal is an 
option in the Wireless Security menu, 
choosing it was my downfall because 
I had just WPA2 Personal enabled on 
two other base stations. 

When I switched that main base 
station to WPA2 Personal, all my 
roaming difficulties went away. If you’re 
seeing similar strangeness, check that 
all your base stations use absolutely 
identical security settings. ^ 




HELP 




COMMON PROBLEMS 
WE CAN HELP WITH: 


• Will not power on 

• Liquid damaged 

• Run over by vechicle 


• Stuck in boot loop 

• Forgot PIN/Passcode 

• Deleted SMS/Text 


PAYAM-' 

Data Recovery 


iPhone and iPad Data Recovery Experts 

THE WORLDS BEST 
EQUIPPED MOBILE PHONE 
DATA RECOVERY LAB. 


We can fix the problems 
that nobody else can! 

We also provide secure data erasing/ 
shredding of iPhone and iPads. 


• Smashed Screen 

• Will not charge 

• Failed update 


Data Recovery Labs in Sydney, Melbourne, Brisbane, Perth, Adelaide and Auckland (NZ). 300 328 273 WWW.payam.COm.aU 
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GROUP TEST 


Thunderbolt Docks 

Anthony Caruana and Roman Loyola look at 
docks to connect your Mac to almost any device. 


Elgato Thunderbolt 2 
Dock 

Portable Macs, when compared to other notebook 
computers on the market, tend to have fewer ports. And, 
if you shift between working in an office with a screen, mouse 
and keyboard and travelling, then having away to quickly 
connect all those peripherals can be a great convenience. 

Enter Elgato’s Thunderbolt 2 Dock. 

Like the Belkin Thunderbolt 2 Express Dock HD on the 
next page, Elgato has created a device that can expand your 
Mac’s capability significantly with three USB 3.0 ports, an 
HDMI connection, a pair of Thunderbolt 2 ports and a Gigabit 
Ethernet jack as well as audio connectivity. One of the USB 
ports, the separate audio connectors for speakers and a 
microphone are on the front of the unit. 

Connectivity to your Mac is via a single Thunderbolt 
connection using a supplied cable. All that’s missing is a way 
to provide power to our MacBook Pro. 

It’s pretty hard to fault the Elgato Thunderbolt 2 Dock. If 
we’re really picky - we’d have liked a speaker jack at the back 
of the unit, so that we didn’t have speaker cables trailing from 
the front of the device. 

Running it on our desk with a MacBook Pro, 27in Cinema 
Display and a few other bits and pieces, such as an external 
hard drive and a scanner, we couldn’t fault it. We also tested it 
with a Mac mini and had absolutely no hassles. 

The Elgato Thunderbolt 2 Dock passes our ‘just works’ 
test. There are no setup hassles, and it’s easy to use and 
small enough to not add clutter to our already busy desk. 

Like the Belkin Thunderbolt 2 Express Dock HD, the question 
we have is around whether that convenience is worth the 
$339.95 price tag. 

- ANTHONY CARUANA 





$339.95 /ELGATO 

www.elgato.com 


PROS Easy to use; just works 
CONS Speaker jack position 


owe Thunderbolt2 
Dock 

owe offers a whole lot of dock for US$249. With the 
Thunderbolt 2 Dock, you get five USB 3 ports, two on the side 
and three on the rear. It’s one of two docks in this roundup with 
a EireWire 800 port, which is great if you have an older hard 
drive that’s still a vital part of your setup. The dock also has 
the standard issue of ports: two Thunderbolt 2 ports, a gigabit 
Ethernet port and an HDMI port. 

OWC’s dock has separate microphone and audio out ports 
on the rear, but it doesn’t include a Thunderbolt cable. 

- ROMAN LOYOLA 



||||A US$249 /owe 
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StarTech Thunderbolt 2 
4K docking station 

The Thunderbolt 2 4K docking station is the most expensive and 
longest dock in this group. Its design hearkens back to the old 
aluminium Mac Pro tower. 

The Thunderbolt 2 4K docking station is the only dock we 
looked at that has a S/PDIE connector on the rear. The rear also 
has three USB 3 ports, a microphone jack, one eSATA port, 
gigabit Ethernet, HDMI, two Thunderbolt 2 ports, and a security 
lock slot. The front has a USB 3 port and headphone jack. 

StarTech includes three different power cords, one each 
for the US, the UK 
and the EU, and a 
Thunderbolt cable. 

- ROMAN LOYOLA 



II II A US$329 / STARTECH 

1 D T T 7 www.startech.com 


OUTSTANDING VERY GOOD GOOD 


FLAWED 



UNACCEPTABLE 



CalDigit Thunderbolt 
Station 2 

With a 1 m Thunderbolt cable, the CalDigit Thunderbolt Station 

2 is a pretty good deal. It uses a handsome vertical standing 
Titanium Grey’ aluminium box (CalDigit provides rubber feet to 
let you rest the dock on its side). 

The CalDigit dock supports eSATA through a pair of eSATA 
ports on the rear, along with two Thunderbolt 2 ports, two USB 

3 ports, gigabit Ethernet and HDMI. The front has a USB 3 
port, a microphone jack and a 
headphone jack. 

On the CalDigit website, 
you can download the CalDigit 
Thunderbolt Station Utility. This 
adds a menu bar item that 
allows you to eject any items 
that are connected to the dock 
and are on your Mac’s desktop. 

- ROMAN LOYOLA 
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Akitio Thunder2 Dock 

Most of the docks in this roundup resemble nicer looking KVM 
switches, but Akitio takes a different approach. From a distance, 
the device looks like a portable hard drive. It has ports on three 
of its four sides, which means the cables are in plain sight. The 
Akitio’s design may be more functional if you are connecting 
and disconnecting devices frequently - but, if you aren’t, the 
Akitio design leads to a potentially messy cable layout. 

With two eSATA ports, a FireWire 800 port and two 
USB 3 ports (that can charge your iOS device), the Akitio 
Thunder2 Dock is geared for someone who needs flexibility 
with attaching storage devices to your Mac. The dock does 
have two Thunderbolt 2 connectors and you can connect a 
Thunderbolt or mini DisplayPort display. There’s no gigabit 
Ethernet, audio connectors or HDMI, but considering price, 
included Thunderbolt cable 
and ports, the Akitio dock 
fills a different niche. 




- ROMAN LOYOLA 
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Belkin Thunderbolt 2 
Express Dock HD 

Belkin’s Thunderbolt 2 Express Dock HD solves the problem of 
connecting multiple devices to your MacBook Pro or MacBook 
Air when you’re working in the office. 

There was a time when a docking station was an essential 
accessory for any business notebook computer. But times 
have changed and, as the computers we use have evolved, it 
has become harder to create docking solutions. The evolution 
of Thunderbolt, and its likely successor USB C, means docking 
stations can be connected through a single cable rather than a 
custom port. 

We connected the Thunderbolt 2 Express Dock HD to a 
MacBook Pro linked to an older 27in Apple Cinema display. 

We connected the display’s USB and Thunderbolt cables 
to the back of the Thunderbolt 2 Express Dock HD and 
then connected the dock to our MacBook Pro with a single 
Thunderbolt cable that was included in the box. 

The Thunderbolt 2 Express Dock HD has a pair of 
Thunderbolt 2 connections, three USB 3.0 sockets - two at the 
back and one at the front for easy access, as well as Gigabit 
Ethernet, HDMI and 3.5mm audio out. 

As a frequent traveller and remote worker, I like the ability to 
easily connect to my larger display and speaker system when in 
the office. I loaded the Thunderbolt 2 Express Dock HD up with 
a video connection to my Cinema Display, a USB hard drive 
that’s used for backups and several other peripherals such as a 
voice recorder, scanner and printer. All worked flawlessly. 

The Gigabit Ethernet port requires installation of some 
software from Belkin’s website, but we wouldn’t expect many 
Mac users to bother with this now that Wi-Fi is commonplace. 

Belkin’s Thunderbolt 2 Express Dock HD solves that 
problem. And, unlike old-style docking stations, its single 
cable connection allows you to use it with any computer that 
supports Thunderbolt. 

- ANTHONY CARUANA 
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PROS Lots of connectivity; easy to use 
CONS Price 
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KB REVIEWS 


My Cloud 




Western Digital 
My Cloud EX2100 



A strange thing has happened 
with our storage. Despite 
the plummeting cost per 
gigabyte of most types of storage, 
the amount of disk space we have 
built-in to our devices has diminished. 
At first, this was driven by the rise of 
SSD (solid state drive) with its faster 
performance but price premium. But 
the availability of cloud-based storage 
means we are no longer reliant on 
keeping all our data locally. 

The trouble is, we often need lots 
of secure, on-site storage that can 
be easily accessed by a number of 
people in the office. We also need 
an easily accessed backup location. 
That’s where a NAS (network attached 
storage) device comes into play. The 
Western Digital EX1200 is part of the 
company’s My Cloud Expert series 
range of networked storage devices. 

This two-bay NAS can be 
purchased either diskless, so you can 
install your own drives, or with as much 
as 1 2TB of capacity. That is plenty of 
capacity for several family members 
or almost every small to medium 
business we’ve ever worked with. 

Our test unit was delivered with 
a pair of 6TB drives. Out of the box, 
these were configured as a redundant 
pair. That means, in the event of a 
single drive failure, we would not lose 
any data. The configuration utility, 
which is accessed via a web browser, 
allows you to choose between 
configuring the array in this way or as 
a single volume where the two 6TB 
drives act as a single 12TB drive. 


Our advice with a two-bay NAS is 
to make the drives a redundant pair 
rather than a single, massive volume, 
so your data is kept safe. 

The configuration application 
is easy to use with everything laid 
out logically and technical jargon 
minimised. Our test unit required 
a firmware update and this was a 
one-click action. In the past, firmware 
updates for NAS units was a far more 
complex process. 

Whereas NAS used to be all 
about lots of local storage, the My 
Cloud can be used as your own 
online storage system. Cloud access 
can be configured on the EX1200 
although we did find the process 
a little disjointed. Enabling cloud 
access, configuring permissions and 
setting up users were in different 
parts of the admin system. Although 
the instructions were clear, it would 
help if the process were a little more 
streamlined. 

However, once it was done, we 
were able to browser content we had 
access to on the EX21 00 from our 
iPhone and iPad using the free My 
Cloud apps. 

Western Digital has made the 
EX1200 very Mac friendly. We 
could enable functions to enable 
an iTunes server and make the 
EX21 00 a Time Machine backup 
location easily. By creating user 
accounts for each family or workgroup 
member, and allocating a reasonable 
storage quota - a task that’s easily 
executed in the user settings - you 


can allocate storage and backup 
space for each person. 

It’s important to note the iTunes 
server capability only covers music. 

In our experience, there isn’t a way 
to serve video this way. This isn’t a 
problem unique to the EX2100 - it’s 
a limitation in how iTunes server 
capability is allowed for non-Apple 
devices. It also means you can’t use 
the EX1 200 - or any other NAS - with 
an Apple TV, as that relies on Home 
Sharing. 

Network performance was 
excellent. We were able to stream 
music and movies to our iPhone and 
Macs from the EX12100 over our 
network with ease. The iOS app has 
its own music and video player that 
works with AirPlay, so we can play 
content from our phone and direct it to 
other devices such as an Apple TV. 

We also copied large numbers 
of files to the EX21 00 over our LAN 
without any hassles. And, if you’re 
planning to move files from an external 
USB hard drive to the EX2100, there’s 
a USB port so you can do that directly 
with the push of a button. 

- ANTHONY CARUANA 

lino WESTERN DIGITAL 

S www.wdc.com 

PROS USB disk copy; performance 
CONS Cloud sharing a little fiddly to set up 
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Yeelight Blue II 
smart light bulb 


T he Yeelight Blue II bulbs let 
you dim the lights and set the 
mood without getting off the 
couch, but they fall short on smart 
home features. 

Yeelight Blue II bulbs are available 
with bayonet or screw connectors. 
Measuring 104mm long and 50mm 
wide, while weighing in at 11 5gm, 
the bulbs are more compact than 
some rivals like the bulky LIFX bulbs. 
They still run hot, so they’re not 
recommended for fully enclosed 
light fixtures. 

Setting up the bulbs is simple 
using the iOS or Android app - search 
for ‘Yeelight AU’ in the app store. The 
bulbs communicate with your gadgets 
via Bluetooth, so you don’t need 
a home Wi-Fi network or a central 
control hub. 

The Yeelight app controls up to 
10 Blue II bulbs, giving each a name 
and letting you adjust them in groups. 
You can also control the $69.95 
Yeelight Blue Lightstrip, a 2m string 
of LED bulbs designed to hang 
around the house. 

The Yeelight app has a similar 
look and feel to the LIFX app. You 
can turn an onscreen wheel to 
change the colour of the light, then 
dial the brightness up or down. There 
are no colour temperature readings, 
but the app offers a few pre-sets 
including sunlight, reading, nature 
and romantic. 

You can save your own pre- 
sets, dip into a collection of colour 


swatches or match colours from 
images in your camera roll. There’s 
also a disco mode, which changes 
colour and pulses with your music. 

One frustration is that you can 
only control bulbs from one device 
at a time. If you adjust the lights in 
the lounge room and then walk into 
the kitchen, someone still sitting in 
the lounge room can’t take control 
of the lights. The person who left the 
room needs to kill the Yeelight app, 
disable Bluetooth or walk out of range 
of the light. It’s one of the limitations 
of using Bluetooth rather than Wi-Fi - 
something that you may find upsets 
household harmony. 

The wall dimmer switch has no 
effect on the Yeelight bulbs. If you turn 
off the light switch, next time you turn 
it on you’ll get a standard white light 
with a slight yellow tinge to mimic an 
old-school light bulb. But you still may 
not wrest back control from the device 
in the next room. 

When it comes to brightness, 
the six-watt bulbs only produce 
around 500 lumens, which is roughly 
equivalent to a 40-watt standard bulb 
and will suffice for some living areas. 
They’re too dim for my liking and 
when they’re hanging from the ceiling 
you may not find them bright enough 
to read, work or cook. They fall short 
of the 600-lumen Philips Flue bulbs, 
800-lumen Belkin WeMo bulbs and 
1000-lumen LIFX bulbs. Philips and 
LIFX bulbs also change colour, with 
their extra brightness allowing you to 


achieve lighter colour shades, which 
you can’t get from the Yeelight bulbs. 

One shortcoming of both the 
Yeelight and LIFX bulbs is that there 
aren’t separate colour saturation 
controls, so your romantic pink 
becomes a murky red as you dim the 
lights - perhaps not the mood you’re 
looking for. 

If you’re after smart home features, 
the Yeelight app only offers a basic 
timer for switching the light on or 
off. It’s a one-off setting, not a daily 
timer. There are no remote access 
features. It’s all rather basic compared 
to the slick Belkin WeMo smart home 
ecosystem, while the LIFX and Philips 
bulbs talk to the ‘If This Then That’ 
online automation service. 

Bottom line. The Yeelight Blue II 
bulbs are tempting if you just want 
basic colour control, but if you’re 
dreaming of an integrated smart home 
you should weigh up the competition. 
It’s also a shame the Yeelight bulbs 
aren’t brighter for when you’re in the 
mood to get some work done. ^ 

-ADAM TURNER 

yeelight 
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PROS Well-priced; changes colour 
CONS Dimmer than competition; no multi-user controls 
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T ake a look at your iPhone. 

If there were two things you 
could change about it what 
would they be? It’s a fair bet many of 
you would answer that it needs better 
battery life and that you are concerned 
with its durability. 

The LifeProof FRE Power case 
attempts to deal with both of those 
issues simultaneously. The case 
integrates a 2600mAh battery with 
a ruggedised case that offers a 
scratchproof cover for the display and 
a body that is water, shock, snow and 
dirt proof. 

Ruggedised cases are notorious 
for adding weight and bulk to devices. 
The FRE Power took our iPhone 6 
from 128g to 253g. Although the 
FRE Power completely cocoons the 
iPhone, all of the buttons, switches 
and ports can still be accessed. There 
are, however, some compromises. 

As the FRE Power delivers power 
to the iPhone, via an internal Lightning 
connector, the external charging is now 
done via a regular USB cable. When 
connected to a Mac, the same cable 
handled synching to Photos and iTunes 
as well as charging from our Mac’s USB 
port. That port is securely covered with 
a flap that stays in place even after the 
iPhone is dropped onto a solid surface. 

The headphone port is a little 
trickier to manage. In order to protect 
the port from external contaminants, 
LifeProof uses a screw system 


■ LifeProof 

FRE Power 


that covers the port. The cover 
is unscrewed, exposing the port. 
Flowever, to plug your headphones in, 
you need to use an extension cable 
that is included with the case. 

That’s a little annoying, but you 
can leave the extender on your 
headphones permanently. 

Although the FRE Power almost 
doubles the weight of the iPhone 6, 
it doesn’t make the smartphone 
massively unwieldy. We could still 
carry it comfortably in our hand 
for making calls and tapping out 
messages. However, it was not as 
comfortable when stashed in a pocket. 

The scratch-resistant screen cover 
is clear and doesn’t make the screen 
harder to read. However, it doesn’t sit 
right against the iPhone’s display. So, 
when we were typing, the cover moved 
a little. This didn’t result in any typing 
errors for us - or any more than we’d 
usually produce - but it felt a little weird. 

The screen cover also goes over 
the iPhone’s fingerprint sensor. 
Although LifeProof says it doesn’t 
affect the sensor’s performance, this 
wasn’t our experience. We found the 
sensor accuracy was significantly 
altered. Whereas Touch ID used 
to work first go almost every time, 
we found with the FRE Power on it 
sometimes took two or three attempts 
to recognise our fingerprint. 

LifeProof boasts that the FRE 
Power case will double the iPhone’s 


battery life. The case’s battery is 
activated by pressing and holding a 
recessed button on the back of the 
case for three seconds. There are 
four, small white LEDs that tell you the 
battery’s charge level. 

When plugged into power, the 
case passes the energy through to 
the iPhone so its battery is charged 
first, then the FRE Power battery gets 
its turn. 

The FRE Power case, like many of 
LifeProof’s other cases, works in with 
the company’s universal, LIFEACTIV 
accessory line. By sticking a small tile 
to the back of the case, it can lock 
into armbands and mounts, so you 
can securely carry the iPhone when 
exercising. 

We’ve used the LIEEACTIV Bike 
and Bar Mount on a number of 
bike rides and it does a great job of 
securely holding the iPhone while 
keeping it accessible, so we could use 
Maps and access data from Strava 
while out on a ride. 

- ANTHONY CARUANA 

LIFEPROOF 

^ S > ^ % www.lifeproof.com 
PROS Doubles battery life; lots of protection 
CONS Doubles iPhone weight 
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13 in Retina 
MacBook Pro 



F rom the outside, the new 13in 
MacBook Pro with Retina 
display looks like the MacBook 
Pro we’ve come to know from the 
recent past. The major changes to the 
laptop are only apparent once you 
start using the machine: increased 
speed and a new Force Touch 
trackpad that provides new input 
functionality. 

The changes are welcome, but 
may not be enough for anyone who 
bought a 13in Retina MacBook Pro 
within the past three years to upgrade. 
But if your laptop is older, or you’re 
thinking about upgrading from a 
MacBook Air, you’ll see benefits. 

THE NEW FORCE 
TOUCH TRACKPAD 
When you press the 13in Retina 
MacBook Pro’s Force Touch 
trackpad, it feels like it clicks, but 
haptic feedback is used to create a 
sensation of clicking. 

The Force Touch trackpad has 
sensors to detect how hard you’re 
pressing. You can press to click like 
you normally would, but you can also 
perform a Force Click by pressing 
a little harder: you’ll feel a second, 
more pronounced click. Force Click 
has different functions: it can be used 
for Quick Look in the Finder. Force 
Click on a date and a pop-up appears 
to add an event to Calendar. It can 
activate Look Up, it shows a preview 
when you Force Click a web link and 
much more. 

The $1799 laptop has a dual-core 
2.7GHz Core i5 processor, with Turbo 
Boost support up to 3.1 GFIz, 3MB 


of shared L3 cache and 128GB of 
flash storage. The $2099 model has 
the same processor as the $1299 
version, but it has 256GB of flash 
storage. The $2499 model has a 
2.9GFIZ Core i5 processor with Turbo 
Boost support up to 3.3GFIz and 
512GB of flash storage. 

Along with the processor upgrade 
comes a graphics upgrade. The 
new Intel Iris Graphics 6100 is still 
an integrated graphics processor, 
but Apple says it’s 40 percent faster 
than the Iris Graphics 5100 integrated 
graphics in the previous Retina 
MacBook Pro. Apple also says the flash 
storage is up to twice as fast as before. 

Last but not least, Apple says that 
it has improved the battery life of the 
13in Retina MacBook Pro, touting 10 
hours of ‘wireless web’ use and 12 
hours of iTunes movie playback. The 
previous model was rated at nine 
hours for both use cases. 

PERFORMANCE 
The performance difference between 
the 2.7GFIZ and the 2.9GFIz Retina 
MacBook Pro is marginal, with the 
2.9GFIZ laptop about five percent 
faster in Geekbench 3 tests. The price 
difference between these models 
doesn’t just cover the processor 
upgrade: it also includes more storage. 

Compared to last year’s model, the 
new models are only seven percent 
faster than the older laptops they 
replace. In order to see gains over 1 0 
percent, you have to compare the new 
laptop to models released in 2013. 

The graphics improvement is 
much more impressive. The new 13in 


Retina MacBook Pro had a 29 percent 
increase over last year’s models in 
the Cinebench OpenGL tests. It’s 
not the 40 percent that Apple touts, 
but Apple’s testing was done with a 
different benchmark. 

Bottom line. I’ve always been a fan of 
the MacBook Pro with Retina display. 
Though my personal preference is 
for the 15in model, the 13in models 
I tested are attractive laptops in their 
own right. If you have an older non- 
Retina Mac laptop, it’s a good time to 
upgrade. Obviously, you’ll see a huge 
performance boost. But you’ll also be 
wowed by the Retina display, and the 
Force Touch trackpad is cool. 

However, if you bought a 13in 
Retina MacBook Pro in the past 
couple of years, you may not consider 
the speed gains worth the expense. 
The Force Touch trackpad is a great 
feature, but it’s not vital to your 
workflow and not enough reason 
alone to upgrade. 

- ROMAN LOYOLA 

ttlt$ apple 

S S ^ www.apple.com/au 

PROS Force Touch, graphics performance 
CONS Minor update on previous model 

13IN RETINA MACBOOK PR0/2.7GHZ 128GB 

FLASH STORAGE: $1799 

13IN RETINA MACBOOK PR0/2.7GHZ 256GB 

FLASH STORAGE: $2099 

13IN RETINA MACBOOK PR0/2.9GHZ 512GB 

FLASH STORAGE: $2499 
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Synology 

DiskStation 

DS214play 

I t would be easy to stick with the 
big names when it comes to 
buying a NAS, but there are a huge 
number of challengers that offer great 
features and competitive pricing. 

Synology is one of those companies. 

Its DS214play focuses on reliable 
storage for your media with AirPlay, 

DLNA and Chromecast support, 
so you can watch your movies and 
TV shows, and listen to your music 
almost anywhere. 

Our review unit came with no 
pre-installed hard drives. We installed 
a pair of Toshiba 2TB drives into the 
DS214play’s caddy system, although 
the device supports disks of up to 
6TB capacity. The disk trays slide out 
easily once a securing tab is pressed. 

The trays have plastic inserts on the 
sides. To install a drive into a tray, you 
remove the inserts. You then place 
the drive into the caddy and replace 
the inserts. They have studs that go 
through the sides of the caddy, into 
the drive’s screw holds so it’s all 
held securely. 

Once that was sorted, we 
powered the DS214play up and 
connected it via Ethernet to our 
router. After a few minutes it was 
active on our network and we 
connected to it via a web browser 
on our Mac. Incidentally, as it’s not 
always easy to find out the IP address 
of a new device, we use a free iOS 
app called Fing on our iPhone and 
iPad to list all of the connected 
devices by address. 



When we first connected, we were 
faced with a setup wizard that guided 
us through configuring the new drives, 
setting up shares, creating users 
and allocating permissions. Part 
of this included upgrading to the 
latest firmware. 

Part of Synology’s appeal is that it 
has an ecosystem of apps to extend 
the use of its DiskStation devices. 
There are many different apps 
available covering file and media 
sharing, cloud storage and automated 
downloaders. A selection of these are 
recommended during setup. 

Part of the setup enables cloud 
access, with a secure username and 
password, to use the DS214play over 
the internet. This is handy as it allows 
you to access your data from almost 
anywhere. Setting all the options 
correctly did take some fiddling, 
however, as the options weren’t 
presented sequentially in our view. 

Synology’s configuration tool is 
called DiskStation Manager, or DSM. 

It is often updated with new features 
and updates, reflecting Synology’s 
commitment to continuing to make the 
program easy to use. 

By default, our two 2TB drives were 
configured as a redundant pair, so all 
of our data would be automatically 
duplicated. This means, if one disk 
fails we won’t lose any data. It’s worth 
noting that the initial setup process, 
which involves installing some apps 
and the DSM software, used about 
600GB of our total disk capacity. 


Performance was great. We were 
able to copy files to and from the 
DS214play quickly. The device and 
the shares we had access to were 
available through the Finder almost 
instantly. Also, the iOS DS Cloud 
app makes it easy to access files 
remotely, as Synology provides a 
secure bridge over the internet that 
doesn’t require any complex VPN 
or DMZ setup. 

One challenge we faced with 
the DS Cloud app on our iPhone 6 
running iOS 8.4 was when we tried 
to play a video purchased from the 
iTunes Store. Although we didn’t 
expect it to play - we haven’t yet 
encountered a NAS that supports 
FairPlay on video files - the app 
crashed rather than simply warning 
us that the file was not compatible. 

Bottom line. Other than the 
abovementioned crashing app 
problem, the Synology DS214play is 
a great NAS that delivers great media 
sharing, solid performance and is 
reasonably easy to use. 

- ANTHONY CARUANA 

III! A SYNOLOGY 
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PROS Quiet; easy to get started 

CONS Some confusing configuration options 
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